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EVERY  RETAIL  GROCER  SHOULD  HAVE 
THIS  NEW  BOOK  .  .  .  AND  IT'S  FREE! 


Appearing  in: 
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Chain  Store  Age 
National  Grocers  Bulletin 
Progressive  Grocer 
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AyARS  IMPROVED  UNIVERSAL  TOMATO  FILLER 

also  for  Cut  String  Beans 

**’**''*  Built  in  two  sizes- -Seven  Pocket  and  Five  Pocket 

ft  0  For  filling  Whole  Tomatoes. 


0  Measures  each  can  full  alike  with¬ 
out  crushing. 

0  Measured  amount  of  juice  deliver¬ 
ed  in  empty  can. 

0  Shaker  Fruit  adjusting  plate. 

0  Compreseion  adjustment. 

0  Can  adjust  to  any  weight  desired. 
Prices  on  request. 

AVARS  MACHINE  COMPANY 

SALEM,  NEW  JERSEY 


PHELPS  CAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR 
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The 

DUPLEX 

TRIMMER 

and 

SUTTER 

by 

CAMERON 


We  have  acquired  the  Slaysman  patent 
on  this  machine  and  we  present  our 
modern  device  for  making  body-blanks 
with  speed  and  accuracy. 

Tin-plate  now  comes  in  ten-package 
bundles  (1120  sheets).  These  bundles 
are  loaded  directly  into  the  Lifter  by  a 
shop-truck. 

The  “Duplex”  and  “Lifter”  features  are 
plainly  labor-saving.  Furthermore,  the 
body-blanks  are  more  accurately  cut 
than  with  a  separate  Trimmer  and 
Slitter. 

A  most  modern  machine  for  can-makers. 


CAMERON  CAN  MACHINERY  COMPANY 

240  N.  Ashland  Ave.  CHICAGO,  U.  S.  A. 


CANNED  FOODS 


On  your  shipping  cases— and 
in  all  your  promotion— gain  the  sales 
value  of  this  widely  publicized  slogan 


UST  THINK  what  the  slogan 
"Save  the  Surface"  has  done  for 
the  Paint  and  Varnish  Industry, 
and  "Say  It  With  Flowers"  for 
the  Florists.  Now  Continental  has  pro¬ 
vided  the  Canned  Foods  Industry  with 
a  slogan  that  already  has  proved  to  be 
a  "natural "  —  '"Health  and  Freshness 
Sealed  in  Cans." 

Millions  of  housewives  who  have  been 
impressed  by  Continental's  Canned 
Foods  advertising  will  be  more  inclined 
to  buy  your  products  if  they  are  identi¬ 
fied  with  "Health  and  Freshness  Sealed 


in  Cans." There  are  many  ways  in  which 
you  can  use  this  slogan.  Get  it  on  every 
one  of  your  brand  labels  as  soon  as  you 
can.  And  shipping  cartons,  millions  of 
which  find  their  way  into  the  house¬ 
wives'  kitchens  as  delivery  containers, 
are  ready-made  billboards  for  display¬ 
ing  this  slogan. 

And  so,  if  everyone  will  actively  pro¬ 
mote  "Health  and  Freshness  Sealed  in 
Cans"  this  slogan  will  quickly  become 
a  powerful  selling  influence  that  will 
benefit  the  entire  Industry. 

It's  your  slogan.  Use  it! 


CONTINENTAL  CAN  COMPANY 


NEW  YORK 


CHICAGO 


SAN  FRANCISCO 
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EDITORIALS 


( t  EAR  CASSIUS”  IS  DEAD — The  morning  after 

I  J  Christmas  brought  a  shock  to  us,  as  it  did  to 

Ly  the  entire  industry  in  this  section  particularly, 
when  we  learned  that  Mr.  C.  M.  Dashiell  had  died  at 
his  home  on  Christmas  day. 

At  the  recent  Tri-State 
Convention  he  was  on  hand 
to  attend  to  his  duties  as 
Secretary-Treasurer,  as  he 
had  done  through  forty 
years  without  a  single  ab¬ 
sence,  as  lively  and  as 
chipper  as  ever,  apparently 
in  better  health  than  usual. 

And  this  was  not  just  a 
show  put  on  before  the 
Convention  by  this  87  year 
old,  dapper,  delightful  gen¬ 
tleman  ;  not  a  mere  turning 
up  of  the  wick  in  a  lamp 
whose  oil  was  about  run 
out.  Those  who  knew  him  > 
well  knew  that  every  fall 
he  turned  out  his  fine  hunt¬ 
ing  dogs,  and  taking  to  the 
fields  after  birds,  often  out¬ 
walked  and  usually  out- 
shot  men  less  than  half  his 
age.  He  was  small  and  slim 
but  strong  and  wiry,  re¬ 
markable  for  one  of  his 
years. 

He  had  not  been  actively 
engaged  in  canning  the  past 
about  twenty  years,  but  he 
retained  his  interest  in  the 
business,  and  his  love  for 
the  Association  which  he 
helped  found  41  years  ago, 
first  as  The  Peninsula 
Canned  Goods  Packers  As¬ 
sociation,  later  to  be  merged  with  the  New  Jersey 
Canned  Goods  Packers  Association  as  the  present  Tri- 
State  Packers  Association.  He  was  proud  of  the  fact 
that  he  was  the  only  Secretary  it  ever  had,  serving 
nearly  all  these  years  not  only  without  pay,  but  gen¬ 
erally  dipping  into  his  own  pocket  to  help  defray 


expenses.  The  years  in  which  he  drew  any  salary  can 
be  counted  upon  the  fingers  of  one  hand — ^not  more 
than  the  past  five  years.  His  was  a  service  of  devotion 
which  accounts  for  the  |iigh  esteem  in  which  he  was 

held  by  everyone  in  the  in¬ 
dustry,  for  he  was  much 
beloved. 

Evidence  of  this  is  well 
shown  in  an  article  pub¬ 
lished  in  these  pages  on 
March  12th,  1923,  from  the 
pen  of  Edward  A.  Kerr,  and 
entitled  “Dear  Cassius,” 
and  which  was  as  follows: 

DEAR  CASSIUS 

In  an  article  recent¬ 
ly  carried  in  the  col¬ 
umns  of  The  Canning 
Trade,  over  the 
signature  of  “C.  M. 
Dashiell,”  the  whole 
world  was  solemnly 
and  impressively  fore¬ 
warned  that  the  Tri- 
State  Packers’  Asso¬ 
ciation  will  not  rest 
content  until  it  shall 
hold  undisputed  title  to 
being  the  best  local 
canners’  association  in 
the  country,  whereat 
we  are  greatly  con¬ 
soled  and  tremendous¬ 
ly  encouraged.  But  it 
isn’t  about  the  high 
emprise  of  the  excel¬ 
lent  Tri-State  Packers’ 
Association  that  we 
now  wish  to  speak,  but 
rather  about  dear  Cas¬ 
sius  himself,  who  is  the  “C.  M.  Dashiell”  to  whom 
we  have  referred  and  who,  since  the  twilight  days 
of  fable,  has  been  one  of  the  most  interesting 
figures  in  the  bristling  story  of  Maryland  can¬ 
ning.  Were  we  what  we  well  know  we  are  not — a 
Dickens  or  a  Thackeray,  we  should  write  such  a 
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story  round  the  life  and  the  achievements  of  dear 
Cassius  as  would  give  him  the  undying  fame  he 
well  deserves. 

Dear  Cassius  moves  and  has  his  being  in  the 
dear  little  town  of  Princess  Anne  on  the  Eastern 
Shore  of  Maryland,  which  is,  if  we  shall  accept 
the  dictum  of  Eastern  Shoremen  themselves,  the 
terrestrial  paradise.  And  it  is  within  the  peaceful 
and  entirely  untouched  precincts  of  Princess  Anne 
that  dear  Cassius  has  his  abiding  place.  But  dear 
Cassius  lives  in  still  other  places.  Not  long  ago 
we  saw  him  at  Atlantic  City.  Sometimes  Balti¬ 
more  takes  him  within  her  loving  embrace — 
Philadelphia  now  and  again  whispers  soft  and 
endearing  things  into  his  ears.  Washington  hath 
always  a  kindly  welcome  for  dear  Cassius.  But 
always,  always  dear  Cassius  lives  in  the  hearts  of 
his  countrymen.  Dear  Cassius  has  been  secretary 
of  the  Tri-State  Packers  Association  since  Hector 
was  just  a  little  bit  of  a  dog.  And  what  a  faithful 
secretary  he  has  been!  Where  indeed,  would  one 
go  to  find  a  more  faithful  secretary? 

A  hundred  years  hence,  dear  Cassius,  in  all 
human  probability,  will  be  quite  bald,  and  when 
he  shall  have  lost  all  his  hair  the  story  of  his  life 
will  be  repeated,  but  not  unto  his  own  listening 
ear.  Dear  Cassius  has  done  much  for  Maryland 
canning,  indeed  few  men  have  done  more.  And 
while  dear  Cassius  remains  with  us  and  may  hear 
what  we  have  to  say  about  him,  we  desire  to  say 
some  of  the  things  that  should  be  said  about  him — 
that  he  embodies  all  the  grace,  the  charm  and  the 
distinction  of  a  Maryland  gentleman  than  whom 
there  could  be  no  finer  type.  Down  in  Princess 
Anne,  where  dear  Cassius  lives,  he  counts  every¬ 
body  as  his  friend,  but  particularly  the  little  chil¬ 
dren.  Who  loves  children  is  a  man,  and  who  loves 
children  and  flowers  is  more  of  a  man,  and  who 
loves  children  and  flowers  and  music  is  a  man  at 
his  best.  But  dear  Cassius  loves  everybody  and 
everybody  loves  dear  Cassius.  Dear  lovable  Cas¬ 
sius  may  well  be  written  down  as  one  who  not 
only  loved  his  fellowman,  but  who  always  plotted 
the  comfort  and  the  convenience  and  the  happi¬ 
ness  of  his  fellowman.  When  dear  Cassius  shuffles 
off  this  mortal  coil  we  have  no  doubt  he  will  find 
a  secretarial  job  awaiting  him  in  his  heavenly 
home.  But,  dear  Cassius’  work  upon  this  mundane 
sphere  is  not  yet  half  done.  The  formidable  task 
of  making  the  Tri-State  Packers’  Association  the 
“greatest  in  the  country”  is  one  of  dear  Cassius’ 
immediate  jobs.  For  dear  Cassius’  sake  we  hope 
with  all  the  ardor  of  our  ever  hopeful  souls  that 
dreams  will  come  true. 

BLAME  “THE  FREEDOM  OF  THE  PRESS”— 
The  forced  expatriation  of  one  of  the  finest  characters 
this  country  has  ever  developed,  Charles  A.  Lindberg, 
with  his  splendid  wife  and  child,  is  the  blackest  blot 
ever  put  on  the  fair  name  of  the  United  States.  And 
it  can  all  be  laid  to  the  yellow  journalism  now  rampant 
in  this  country.  The  Governor  of  New  Jersey,  who 
should  have  used  the  powers  of  his  State  to  protect 
this  family  already  too  heavily  afflicted,  is  not  without 
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censure,  but  even  his  unaccountable  action  could  not 
have  had  the  baleful  influence  it  has  had,  if  it  had  not 
been  for  the  degenerate  and  scandal  monging  news¬ 
papers. 

Freedom  of  the  press  is  one  of  the  greatest  bul¬ 
warks  of  our  liberty,  but  as  such  it  should  be  as  care¬ 
fully  guarded  as  the  fair  name  of  a  mother.  Instead 
this  freedom  is  being  prostituted,  abused,  and  in  fact 
used  to  indulge  a  lower  form  of  yellow  journalism 
than  ever  existed  before,  even  at  the  time  that  expres¬ 
sion  was  coined  more  than  a  quarter  of  a  century  ago. 
The  most  charitable  thing  that  can  be  said  about  the 
vast  majority  of  the  great  daily  newspapers  of  the 
country  is  that  editorial  supervision  is  entirely  lack¬ 
ing  ;  that  the  cub-reporters  seem  to  have  entire  liberty 
to  prepare  and  have  printed  any  slander,  lie  or  filth 
they  care  to;  yet  that  is  not  the  whole  truth.  Even 
worse  are  the  actions  and  writings  of  some  of  the 
most  prominent  figures  on  these  papers,  who  are  free 
to  blast  the  reputations,  deliberately  misrepresent  and 
to  invent  lies  against  prominent  men  in  all  walks  of 
life,  even  our  Chief  Executive,  whom  they  do  not  hesi¬ 
tate  to  brand  as  a  liar,  a  cheat  and  an  enemy  of  his 
country.  There  is  no  one  safe  in  their  unclean  hands. 
Even  a  Diogenes  would  have  a  hard  time  finding  an 
honest,  decently  conducted  daily  newspaper  in  the 
whole  country — and  they  call  that  freedom  of  the 
press  1 

To  arouse  the  rabble,  and  to  pander  to  the  beast  in 
the  lecherous  they  will  not  hesitate  to  print  anything, 
no  matter  now  obsene,  or  to  illustrate  it  with  pictures 
with  which  even  the  old  Police  Gazette  would  not  have 
soiled  its  columns.  The  publishers  and  the  editors  of 
these  papers  should  be  called  to  time,  and  be  made  to 
respect  the  privilege  granted  them,  and  to  cease  abus¬ 
ing  it.  And  this  should  be  done  before  more  actions 
like  Lindberg’s,  and  before  the  political  campaign  of 
next  year. 
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The  Penna.  Canners^ 

Hotel  Yorktowne,  York  Pa. 
December  17-18,  1935 

The  trial  of  a  two  day  meeting  in  place  of  the  cus¬ 
tomary  one  day  session,  met  with  such  overwhelm¬ 
ing  success,  that  the  Pennsylvania  Canners  Asso¬ 
ciation  will  undoubtedly  adopt  a  two  day  program  as 
regular  in  the  future. 

This  meeting,  held  at  York,  Pennsylvania,  Decem¬ 
ber  17th  and  18th,  had  the  largest  attendance  ever  ex¬ 
perienced  by  the  Association. 

President  Charles  G.  Summers,  Jr.,  opened  the  meet¬ 
ing  on  Wednesday  morning  with  his  address,  telling  of 
the  work  accomplished  this  past  year  and  offering 
good,  sound  advice  for  the  future. 

ADDRESS  OF  PRESIDENT  SUMMERS 

Many  members  of  our  Pennsylvania  Canners 
Association  are  rather  proud  of  what  we  have 
accomplished  during  the  past  14  months.  Just 
about  14  months  ago  we  were  able  to  arrange  with  our 
good  friend,  “Bill”  Free,  to  call  on  a  number  of  our 
Pennsylvania  canners,  explain  the  importance  of  many 
matters  and  how  helpful  a  really  active  Pennsylvania 
Canners  Association  could  be  to  them.  Then  at  our 
last  Annual  Meeting  we  elected  Bill  Free  Secretary- 
Treasurer.  As  you  know  Bill  spent  a  lot  of  his  time 
at  Harrisburg  during  the  last  session  of  our  legisla¬ 
ture.  Many  new  laws  were  proposed — a  number  of 
them  would  have  seriously  affected  all  Pennsylvania 
Canners  as  they  would  have  made  it  difficult  and  more 
expensive  for  our  canners  to  operate.  I  think  all  of 
us  should  support  the  present  rather  stringent  Penn¬ 
sylvania  requirements,  especially  as  to  sanitation, 
working  conditions,  guarding  machinery,  etc.,  regard¬ 
less  of  the  fact  these  make  it  cost  Pennsylvania  Can¬ 
ners  more  to  operate  than  if  they  were  in  nearby 
states — and  we  find  those  states  with  less  drastic  regu¬ 
lations  very  highly  competitive  when  we  are  selling. 

There  is  a  limit  to  the  extra  expense  Pennsylvania 
canners  can  pay  and  remain  in  business  as  we  must 
keep  on  a  competitive  basis  with  other  canning  sec¬ 
tions.  I  am  glad  to  say  none  of  the  very  objectionable 
bills  became  law. 

Bill  originated  “The  Pennsylvania  Packer”  and  de¬ 
serves  great  credit  for  the  success  he  has  made  of  it. 

We  now  have  a  larger  membership  than  ever  before. 

To  my  regret  a  few  Pennsylvania  Canners  still  do  not 
appreciate  the  importance  of  being  members  of  our 
Association.  Nearly  all  Pennsylvania  Canners  attend 
our  meetings  even  if  they  do  not  pay  their  dues.  To 
uiake  perfectly  clear  and  plain  who  are  members  in 
good  standing  with  dues  paid  a  list  of  such  members 


Meeting 


CHARLES  G.  SUMMERS,  JR. 
President 


is  occasionally  printed  in  our  “Pennsylvania  Packer.” 
The  name  of  every  Pennsylvania  Canner  should  be  on 
that  list. 

SELLING  OUR  GOODS  — We  discuss  legislation, 
production  and  other  important  matters — why  not  our 
Selling  Problems?  We  know  our  Pennsylvania  can¬ 
ning  areas  produce  vegetables  and  fruits  of  the  highest 
quality.  We  admit  the  quality  of  our  canned  products 
is  superior.  Now,  by  counseling  together,  can  we  im¬ 
prove  our  selling  methods? 

I  suggest  we  should  sell  more  of  our  goods  in  Penn¬ 
sylvania.  A  good  start  will  be  to  compile  a  list  of 
Pennsylvania  Wholesale  Buyers.  Each  canner  should 
help  prepare  this  list  as  I  doubt  if  any  canner  has  a 
complete  list.  I  believe  it  will  help  all  of  us  if  our 
larger  “Pennsylvania  Packer”  is  mailed  with  our  com¬ 
pliments  to  each  of  these  Pennsylvania  Wholesale  Buy¬ 
ers.  Your  name  on  the  list  of  Canner  Members  of  our 
Association  will  be  brought  before  every  one  of  them. 
In  addition  advertising  space  will  be  available  to  those 
of  you  who  wish  such  advertising — the  cost  will  be 
moderate. 

The  successful  broker  is  your  best  friend  if  he  is 
pushing  your  goods.  He  is  an  important  part  of  each 
canner’s  organization  even  if  on  an  unofficial  basis. 
I  do  not  agree  with  the  occasional  criticism  of  brokers 
and  of  some  buyers  when  they  are  blamed  for  breaking 
market  prices. 

My  belief  is  the  canners  themselves  are  to  blame  for 
practically  every  low  price  and  for  most  of  the  bad 
practices  in  our  industry. 

Our  canners  should  really  know  their  costs.  How 
many  do?  I  am  glad  to  say  our  great  National  Can¬ 
ners  Association  will,  in  the  near  future,  issue  simple, 
easily  understandable  forms  that  will  help  every  can¬ 
ner  to  figure  and  know  his  costs. 

How  many  canners  pay  attention  to  statistics — 
packs,  consumption  and  especially  unsold  stocks — all 
of  which  have  a  great  influence  on  prices  for  our 
products  ? 

Canners  rather  generally  have  not  been  willing  to 
discuss  their  sales  problems  with  their  competitors. 
This  is  unfortunate.  By  frankly  and  truthfully  com- 
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paring-  our  selling  problems,  and  refusing  to  be  s-wayed 
by  rumors,  I  think  we  could  sell  our  goods  to  better 
advantage  than  many  of  us  do  now. 

Many  canners  object  to  reporting  their  packs  and 
their  unsold  stocks,  believing  such  information  hurts 
them  through  depressing  their  markets.  I  just  cannot 
believe  the  truth  as  to  packs  and  as  to  unsold  stocks 
ever  has  or  ever  will  hurt  any  canner.  I  am  afraid  of 
rumors  which  enlarge  packs,  frequently  pay  no  atten¬ 
tion  to  consumption  and  in  other  ways  mislead  us. 
Right  now  we  know  there  have  been  large  packs  of 
canned  foods  in  1935.  How  many  of  us  have  followed 
the  published  information  closely  enough  to  know  that 
the  consumption  of  canned  foods  has  been  tremendous  ? 
Canned  vegetables  especially  have  occupied  a  favored 
position,  being  about  the  cheapest  food  for  consumers. 
We  all  know  of  the  bargain  prices  at  which  our  prod¬ 
ucts  have  been  sold  and  we  have  seen  in  the  stores  we 
visit  special  sales,  sometimes  at  3  or  4  cans  for  25c, 
occasionally  at  5c  per  can.  Bear  in  mind  canned  foods 
were  more  nearly  sold  out  early  in  1935  than  possibly 
ever  before.  The  early  packs  of  every  item  were 
rushed  to  buyers  and  into  consumption,  then  the  low 
prices  quoted  on  new  packs  from  the  main  producing 
sections  kept  our  goods  moving  and  maintained  heavy 
consumption.  Prices  for  our  goods  have  not  gone  to 
smash  as  has  happened  so  often  when  we  approach  the 
holidays  and  the  end  of  the  year.  I  believe  stocks  held 
by  both  wholesale  and  retail  distributors  are  only  mod¬ 
erate  and  that  we  will  see  an  increased  demand  for  our 
goods  soon  after  January  1st. 

Consumption  of  canned  foods  is  a  12  months  proposi¬ 
tion,  most  people  eat  every  day.  Now  if  canners  gen¬ 
erally  are  willing  to  make  distribution  of  their  packs 
at  least  a  10  months  proposition,  and  hold  to  their 
prices,  we  should  at  least  be  able  to  maintain  the  pres¬ 
ent  price  levels  which  I  consider  low  for  some  items. 
If  some  competitor  seems  to  want  to  sell  cheaper  why 
not  let  him  sell  out  ?  Then  the  market  should  advance 
to  the  moderate  price  you  must  have  to  avoid  a  loss. 

I  hope  there  will  not  be  any  considerable  advance 
in  prices  for  our  canned  foods.  We  need  big  consump¬ 
tion  to  move  the  1935  packs.  Nature  is  favoring  us,  as 
recent  severe  weather  with  frost  rather  far  south,  is 
delaying  the  new  crops  of  fresh  southern  vegetables. 
If  we  canners  sit  tight  and  avoid  rocking  the  boat  by 
cutting  prices,  that  are  at  least  low  enough  now,  I  feel 
sure  prices  will  hold  and  possibly  advance.  I  hesitate 
to  even  guess  what  our  canners  may  be  able  to  accom¬ 
plish  as  to  selling  their  1936  packs  at  a  profit.  Busi¬ 
ness  and  financial  conditions  are  improving,  there  will 
be  just  as  many  consumers  in  1936  as  ever  before,  more 
of  them  will  have  jobs  and  money  to  spend  than  in 
1933, 1934,  or  early  1935.  If  the  quality  of  our  canned 
foods  pleases  them  they  will  consume  a  vast  quantity, 
especially  if  prices  are  reasonable.  We  should  plan  for 
production  of  only  reasonable  packs. 

We  must  continue  to  make  our  quality  so  good  that 
consumers  will  want  more  of  our  goods. 

We  must  plan  to  finance  our  packs,  also  to  provide 
suitable  warehousing,  so  we  will  not  be  forced  to  sell 
our  goods  when  demand  is  slack  and  prices  none  too 


firm.  We  all  know  in  advance  we  must  pay  our  grow¬ 
ers,  can  maker  and  others  between  October  1st  and 
December  31st.  Why  not  think  of  and  plan  for  that 
early  in  the  year  ?  Field  Warehousing  has  been  a  life- 
saver  to  many  canners,  and  has  helped  avoid  tempo¬ 
rary  price  collapses  that  atfect  every  canner. 

In  closing  I  thank  all  of  you  for  the  help  you  have 
given  our  Association. 

William  A.  Free  made  his  report  as  Secretary  and 
Treasurer. 

SECRETARY’S  REPORT  SUMMARIZED 

OU  will  recall  the  “Twelve-Point”  program  of  en¬ 
deavor  I  presented  to  your  Association  at  the  last 
Annual  Convention.  There  was  work  for  this 
Association  to  do  and  I  am  happy  to  say  that  it  has 
done,  at  least,  a  small  but  important,  work  this  past 
year. 

Proper  Cost  Finding  was  one  of  the  points  of  en¬ 
deavor.  Your  Association  cannot  make  you  keep 
accurate  cost  figures  nor  require  a  uniform  system  of 
accounting.  We  did  prepare  and  distribute  to  the  mem¬ 
bership  the  exposition  of  definitely  known  cost  items 
as  a  guide  for  you  to  follow. 

Market  Information  on  the  prices  of  canned  foods, 
their  movements  and  the  movement  of  out-of-the-State 
goods  into  Pennsylvania  has  not  yet  been  an  active 
endeavor. 

Uniform  Growers’  Contracts  have  not  yet  been 
adopted  by  your  Association. 

Nothing  has  yet  been  done  on  Transportation  Infor¬ 
mation.  Certain  items  of  importance  should  be  listed 
for  the  guidance  of  the  membership.  Many  times  the 
canner  has  been  left  holding  the  bag  because  he  ac¬ 
cepted  the  simple  instructions  of  “Ship  Cheapest 
Route.” 

Label  Service,  or  an  Association  label  has  not  yet 
been  adopted.  We  have  adopted  a  Seal  of  Membership 
and  the  slogan,  “Buy  It — Packed  in  Pennsylvania”  and 
several  of  the  members  are  using  it. 

There  has  been  a  closer  relationship  with  Pennsyl¬ 
vania  State  College,  the  Extension  Service  and  the 
Bureau  of  Markets. 

Close  cooperation  with  other  State  Associations  and 
the  National  Canners  Association  has  been  maintained. 

We  have  added  six  firms  to  our  membership  of  Can¬ 
ners.  We  have  thirteen  new  Associate  Members.  We 
have  dropped  but  few  members  during  the  year,  these 
very  few  were  taken  from  the  books  because  of  non¬ 
payment  of  dues. 

Your  Association  was  of  some  bit  of  assistance  to 
the  Mushroom  canners,  an  important  part  of  the  in¬ 
dustry  in  Pennsylvania,  in  making  arrangements  for 
the  presentation  of  their  case  before  the  Tariff  Com¬ 
mission  Committee  in  June  at  a  hearing  in  Washington. 

While  the  Treasurer’s  report  showed  a  slight  bal¬ 
ance  on  hand,  it  was  not  sufficient  to  permit  the  Asso¬ 
ciation  to  carry  out  many  of  the  planned  projects.  As 
a  result  of  this  condition,  the  raising  of  dues  was  dis¬ 
cussed  and  the  Executive  Committee  brought  out  a 
suggested  new  schedule  of:  Associated  Members — 
$15;  Out  of  State  Members — $15;  Canners  packing 
under  20,000  cases — ^$15 ;  Canners  packing  over  20,000 
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SHEER  EXCELLENCE  ALWAYS  WINS  APPLAUSE 

Stokes  Master  Marglobe*  For  the  second  consecutive  season  has  been  the  winn¬ 
ing  variety  in  the  Ten  Ton  Club  competition  in  New  Jersey.  For  the  past  two  years  Mr. 

Benjamin  J.  Roberts,  Marlton,  N.  J.,  has  been  awarded  the  First  prize  in  the  quality  com¬ 
petition.  Selling  his  tomatoes  under  U.  S.  grading,  he  received  the  Following  season's 
average:  86%  U.  S.  No.  1,  13%  U.  S.  No.  2,  1%  Culls.  Altogether  Mr.  Roberts 
produced  29  acres  oF  this  variety,  and  his  average  was  12  tons  per  acre, 

There  is  no  reason  why  this  record  cannot  be  duplicated  by  any  careFul  grower.  We  con¬ 
sider  that  Stokes  Master  Marglobe*  is  one  oF  the  Few  pedigreed  strains  oF  tomato  now 
available. 

*  Trade  Mark  Registered. 

Your  inquiries  are  respectfully  solicited. 

FRANCIS  C.  STOKES  &  CO.,  Inc. 

Seed  Breeders  and  Growers 

Stolcesdale  Proving  Grounds 

MOORESTOWN,  NEW  JERSEY 


SanFord,  Florida, 


Corpus  Christ!,  Tex. 
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cases  but  under  50,000  cases — $25;  Canners  packing 
over  50,000  cases — $50  per  year.  The  suggested  dues 
were  put  to  a  vote  and  unanimously  adopted. 

The  question  of  a  special  train  for  Pennsylvania  can¬ 
ners  who  will  attend  the  National  Convention  was  pro¬ 
posed,  a  Committee  named  to  work  out  necessary 
details  and  to  decide  whether  or  not  such  a  train  can 
be  arranged,  depending  upon  obtaining  sufficient  names 
to  make  the  train  possible. 

*  *  * 

Immediately  after  the  Association  luncheon  held  at 
noon,  the  meeting  re-convened  and  Dr.  R.  S.  Kirby, 
Penn  State  College,  gave  a  very  interesting  and  in¬ 
formative  talk  on  “Tomato  Diseases  and  Control,” 
illustrating  his  talk  by  the  use  of  motion  pictures, 
showing  the  growing  of  seed.  The  moving  pictures 
showed  the  actual  growing  of  the  seed  in  the  soil,  the 
fungi  attacking  and  killing  the  young  seedlings. 

Mr.  Ralph  0.  Dulany,  Fruitland,  Maryland,  then 
spoke  on  “Rural  Rehabilitation  and  our  Industry’  and 
the  work  that  the  National  Canners  Association  is 
doing  concerning  this  project  and  other  measures. 

Ralph  0.  Dulany  stated  at  the  outset  of  his  talk  that 
he  would  emphasize  the  importance  of  the  closest  pos¬ 
sible  understanding  and  co-operation  between  canners 
and  their  growers,  rather  than  the  subject  of  Rural 
Rehabilitation  which  appeared  in  the  program;  the 
latter  had  a  very  significant  place  in  the  general  sub¬ 
ject,  as  he  later  pointed  out. 

Mr.  Dulany  pointed  out  a  number  of  matters  of  great 
interest  to  the  canners,  among  these  being  the  rural 
re-settlement  program  of  the  government,  in  which 
the  interest  of  canners  and  growers  could  be  shown 
to  be  identical.  He  brought  out  the  fact  that  official 
figures,  compiled  from  government  sources,  by  the  Na¬ 
tional  Canners  Association,  revealed  that  the  growers 
of  canning  crops  during  a  long  period  of  time  had 
received  prices  that  were  both  more  stable,  and  also 
considerably  higher,  than  the  prices  that  they  had 
received  for  general  crops.  He  stated  that  detailed 
studies  and  analyses  of  these  figures  would  be  sent  to 
every  canner  within  a  short  time,  and  urged  that  each 
canner  acquaint  his  leading  growers  with  the  facts 
which  were  clearly  proven  by  these  studies. 

This  subject  is  of  such  importance  that  the  National 
Canners  Association  has  appointed  a  special  commit¬ 
tee,  a  part  of  whose  function  is  to  make  these  facts 
available  to  every  canner  in  the  United  States,  in  order 
to  assist  them  in  bringing  them  to  the  attention  of  their 
own  growers.  Mr.  Dulany  is  a  member  of  this  com¬ 
mittee,  called  the  Committee  on  Statistics  and  Infor¬ 
mation. 

Mr.  D.  M.  James,  State  Department  of  Markets,  told 
of  new  developments  in  the  grading  of  canning  crops. 
He  feels  that  this  grading  work  in  Pennsylvania  has 
helped  considerably  in  advertising  the  packs  of  the 
State.  He  reminded  canners  that  Pennsylvania  now 
ranks  fourth  in  the  value  of  canning  crops  produced, 
principally  as  a  result  of  grading  activities. 


Mr.  Howard  A.  Orr,  Winorr  Canning  Company,  Cir- 
cleville,  Ohio,  President  of  the  National  Canners  Asso-  | 
elation  expressed  the  National’s  appreciation  for  the 
united  efforts  of  Pennsylvania  Canners  in  assisting  in 
combating  all  unfavorable  canning  legislation  during 
the  year.  He  outlined  a  method  of  procedure  that  the 
National  Canners  Association  has  adopted  in  present¬ 
ing  the  industry’s  case  in  event  of  introduction  of 
unfavorable  legislation.  The  formation  of  a  Committee 
on  Statistics  and  Information  has  been  effected,  the 
work  of  which  is  to  show  the  degree  of  dependence  on 
the  canning  industry  by  the  allied  interests,  such  as 
growers,  labor,  wholesalers,  retailers,  as  well  as  con¬ 
sumers.  Mr.  Orr  complimented  President  Summers  and 
Secretary  Free  for  the  splendid  work  they  are  doing 
for  the  Pennsylvania  Canners  Association  and  asked 
the  continued  support  of  their  members. 

After  Mr.  Orr’s  address  President  Summers  made 
a  very  strong  plea  to  the  Pennsylvania  canners  for 
membership  in  the  National  Canners  Association,  and 
specifically  stressed  some  of  the  benefits  to  be  derived 
therefrom. 

“The  Value  of  Statistics”  and  the  important  part 
they  play  in  proper  business  conduct  was  clearly  ex¬ 
plained  by  Secretary  John  P.  Street  of  the  Association 
of  New  York  State  Canners,  Inc.  Mr.  Street  has  had 
much  experience  in  the  collection  of  complete  statistics 
in  New  York  State,  and  has  devised  a  means  of  obtain¬ 
ing  real  co-operation  from  his  members.  He  thoroughly 
explained  these  benefits. 

Mr.  J.  W.  Holmquist,  Research  Staff  of  the  Conti¬ 
nental  Can  Company,  Baltimore,  spoke  of  “Knowing 
Your  Wares.”  He  explained  the  difficulties  in  selling 
unknown  quality,  urged  proper  coding  of  various  loads, 
so  that  a  packer  might  thoroughly  know  what  to  ex¬ 
pect  of  each  particular  lot,  to  be  in  position  to  market 
his  packs  accordingly.  He  offered  a  five  point  program 
as  follows; 

1.  Control  of  raw  stock  through  grading. 

2.  Following  of  the  raw  stock  through  the  plant  in 
order  to  segregate  the  good  from  the  bad. 

3.  Close  watch  of  canning  operations  for  the  em¬ 
ployment  of  latest  methods. 

4.  Coding  of  the  pack  to  know  various  qualities  and 
to  permit  good  warehouse  control. 

5.  Frequent  sampling. 

“A  Message  from  the  Buyer’  was  delivered  by  Mr. 
W.  M.  D.  Miller  of  Allentown,  Pennsylvania,  President 
of  N.  R.  0.  G.  He  told  of  the  activities  of  his  Associa¬ 
tion,  how  they  have  combined  to  meet  chain  store 
competition,  and  the  advantages  of  this  Association 
to  its  members. 

Mr.  Shubel  Freeman  Kelly,  prominently  known 
broker  of  Wilkes-Barre,  Pennsylvania,  put  on  a  very 
interesting  skit,  describing  the  tactics  of  the  market¬ 
breaking  broker.  He  followed  this  skit  with  an  im¬ 
pressive  talk,  explaining  the  qualities  of  true  broker¬ 
age  representation. 

The  Nominating  Committee  offered  the  following 
for  officers: 
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irs  IN  mis  CYLINDER 

Where  The  First  Steps  To  a  Better 
Product  At  a  Lower  Cost  Occur 


The  gentle,  loose  tumbling  of  the  beans  and  the 
controlled  even  flow  which  prevents  massing  and 
bunching  helps  preserve  the  natural  crispness  of 
tenders  beans.  The  positive  screw  feeding  device 
carries  the  beans  over  a  series  of  pockets,  the  bot¬ 
toms  of  which  form  the  outer  surface  of  the  cylinder. 

The  twin,  tempered  steel,  knives,  so  keen-edged, 
shear  (not  crush)  the  tips,  and  the  result  is  a  perfect 
product  at  a  fraction  of  the  cost  of  any  other  method. 


CHISHOLM-RYDER  CO.,  INC,  Niagara  Falls,  N.  V. 

Chisholm-Ryder  Sales  Corp.  Jas.  Q.  Leayitt  &  Co.  Chiaholm-Ryder  Sales  Corp.  A.  K.  Robins  &  Co.,  Inc. 

Columbus,  Wis.  Ocden,  Utah  Seattle,  Wash.  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  Canada 


Send  For  Booklet  T  E-36  Describing 
the  Low  Priced  Model  E  Bean  Snipper 


Sectioned  view  of  Model  E  cylinder,  showing  arrangement  of 
twin  knives,  worm  spiral  and  pockets 


NOT  GUILTY! 

When  next  year  rolls  around  and  you  try  to  buy  your 
seed,  don’t  say  we  didn’t  warn  you. 

The  only  way  to  be  sure  of  having  the  best  hybrid 
sweet  corn  crosses,  and  the  best  selections  of  peas  and 
beans  is  to  contract  for  them  now. 


We  are  timid  about  boasting,  but  we  do  have  the  best  peas, 
beans  and  sweetcorn.  Please  let  us  show  you  at  our  booth  at 
the  National  Convention. 

LEONARD  SEED  COMPANY 

CHICAGO,  ILLINOIS 
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THE  ELECTION 

President — Charles  G.  Summers,  Jr.,  New  Freedom. 
Vice-President  Vegetables  —  Wirt  Winebrenner, 
Hanover. 

Vice-President  Fruits — M.  E.  Knouse,  Peach  Glen. 
Vice-President  Mushrooms  —  S.  M.  Griscom,  West 
Chester. 

Secretary-Treasurer — ^Wm.  A.  Free,  York. 

Directors — Bartol  Silver,  Roy  D.  Snyder,  Charles 
Sweigert,  Clarence  Gray,  Edward  G.  Ruff. 

RESOLUTIONS 

The  Resolutions  Committee  reported  as  follows: 
WHEREAS:  The  canners  of  fruits  and  vegetables 
in  Pennsylvania  are  purchasing  a  large  part  of  their 
raw  stock  on  the  basis  of  Federal  Grades  under  official 
State  inspection  and, 

WHEREAS :  It  is  advantageous  to  both  the  growers 
and  the  canners  to  have  inspectors  trained  and  licensed 
by  the  U.  S.  Department  of  Agriculture,  who  are  au¬ 
thorized  to  issue  Federal-State  certificates,  who  will  be 
under  Federal  supervision  with  the  interpretation  of 
the  grades  identical  with  the  interpretation  of  grades 
in  other  States  and, 

WHEREAS:  The  canning  crops ’inspection  in  all 
other  States  is  set  up  cooperatively  as  a  Federal-State 
project,  therefore, 

BE  IT  RESOLVED:  That  the  necessary  steps  be 
taken  by  the  Pennsylvania  Canners  Association  to 
make  the  canning  crops  inspection  work  in  the  Com¬ 
monwealth  of  Pennsylvania  a  Federal-State  project 
before  the  1936  crop  year.  That  copies  of  this  resolu¬ 
tion  be  forwarded  to  the  Chief  of  the  Bureau  of  Agri¬ 
cultural  Economics  at  Washington,  D.  C.,  and  to  the 
Director  of  the  Bureau  of  Markets,  Harrisburg,  Penn¬ 
sylvania,  with  the  request  that  the  officials  of  these 
Bureaus  take  prompt  action  to  make  cannery  products 
grading  work  a  Federal  and  State  cooperating  project 
in  the  Commonwealth  of  Pennsylvania. 

WHEREAS:  The- establishing  of  canning  plants  by 
the  Federal  Rural  Resettlement  Administration  threat¬ 
ens  to  compete  with  the  Canning  Industry,  be  it 

RESOLVED,  that  this  Association  commend  the 
National  Canners  Association  for  their  efforts  to  point 
out  to  the  Federal  Government  the  inevitably  unfair, 
if  not  disastrous  results,  and  that  this  Association  ex¬ 
tend  to  the  National  Association  all  cooperation  in  its 
power  to  bring  about  the  necessary  correction. 

WHEREAS:  The  Get-Together  Committee  of  the 
Allied  Industries  has  in  a  large  measure,  because  of 
the  advance  publicity  given  this  Convention,  and  be¬ 
cause  they  have  prepared  a  fine  banquet  for  the  enitre 
Convention  to  be  followed  with  superb  entertainment, 
acting  as  the  genial  host,  therefore,  be  it, 

RESOLVED  that  this  Convention  here  assembled 
extend  to  this  group  its  appreciation  for  the  endeavor 
of  the  Get-Together  Committee. 

On  Wednesday  evening  at  6:30  a  banquet  and  enter¬ 
tainment  were  tendered  by  the  Get-Together  Commit¬ 
tee,  representing  the  allied  industries  as  hosts. 


CANNERS  OF  BRITISH  COLUMBIA  NOW  HAVE 
OWN  ASSOCIATION 

From  Canadian  Canner  and  Food  Manufacturer 

RITISH  COLUMBIA  canners  held  an  organization 
meeting  at  Kelowna,  B.  C.,  recently,  as  a  result 
of  which  it  was  decided  to  form  the  Canned  Foods 
Association  of  British  Columbia.  Representatives  of 
practically  the  entire  canning  industry  were  present 
at  the  meeting,  officials  from  firms  in  both  the  interior 
of  the  province  and  at  the  coast  joining  in  the  discus¬ 
sions. 

F.  D.  Mathers,  managing  director  of  the  Broder 
Canning  Company,  New  Westminster,  B.  C.,  was  elect¬ 
ed  chairman  of  the  association.  T.  R.  Bulman  of  Bul- 
man’s  Limited,  Vernon,  B.  C.,  was  named  vice-chair¬ 
man. 

While  canned  meats  are  not  included  as  yet  in  the 
scope  of  this  new  organization,  every  other  form  of 
canned  food  is  said  to  be  covered. 

Hugh  Dalton,  B.  C.  secretary  of  the  Canadian  Manu¬ 
facturers’  Association,  was  chosen  secretary  of  the  new 
organization. 

Mr.  Dalton  explained  that  the  Canned  Foods  Asso¬ 
ciation  may  be  regarded  as  something  of  a  trades  sec¬ 
tion  under  the  Canadian  Manufacturers’  Association, 
similar  in  purpose  to  about  a  dozen  other  sections  or¬ 
ganized  already. 

The  members  of  the  Canned  Foods  Association,  have 
all  been  members  of  the  Manufacturers’  Association 
for  years,  and  this  latter  body  had  handled  their  prob¬ 
lems.  Now,  however,  a  closer  co-ordination  in  dealing 
with  various  matters  will  be  possible. 

Formation  of  the  new  association  is  considered  to 
be  a  most  advantageous  move  for  the  canners,  produc¬ 
ers,  and  consumers  alike.  It  is  pointed  out  that  whole¬ 
salers  have  been  joining  up  in  combines  recently  and 
as  a  result  have  been  see-sawing  the  canners  and  play¬ 
ing  them  one  against  another,  and  the  result  of  this 
situation  has  been  a  dis-organization  from  which  can¬ 
ners  and  producers  have  suffered  and  the  consumer  has 
not  received  the  benefit  of  the  low  prices  which  have 
been  secured  by  this  manipulation  on  the  part  of  the 
wholesale  combines. 

According  to  Mr.  Bulman,  vice-president  of  the  new 
organization,  the  idea  behind  the  move  is  not  the  estab¬ 
lishment  of  a  monopoly.  He  points  out  that  the  asso¬ 
ciation  is  merely  a  loose  one,  with  the  various  units 
carrying  on  independently.  It  is  hoped,  however,  as  a 
result  of  this  organization,  to  secure  some  measure  of 
control  within  the  industry  itself.  It  is  felt  action  can 
be  taken  to  eliminate  internal  competition  and  to  make 
possible  the  frank  discussion  of  packs  and  the  elimina¬ 
tion  of  shortages  on  one  hand  and  over-production  on 
the  other. 

The  general  feeling  amongst  the  cannery  trade  at 
the  coast  is  that  the  move  has  been  a  logical  one,  and 
in  fact  has  been  regarded  as  a  necessity  for  the  pro¬ 
tection  of  the  trade  for  some  considerable  time  past. 
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TOMATO  SEED 


Certified  MARGLOBE 
Certified  RUTGERS 
BROWN’S  SPECIAL 
TRI-STATE  BALTIMORE 

Proven  varieties  for  canning,  germination  tested  and  approved  by  the 
seed  laboratories  of  the  University  of  Maryland.  Grown  and  saved 
under  the  supervision  of  the  Tri-State  Packers  Association,  Inc. 

Write  for  prices.  {Special  discount  to  members.) 

TRI-STATE  PACKERS  ASSOCIATION,  Inc. 

EASTON,  MARYLAND 


Pi  EDMONT  LABELCOM  PANY 


I N COR PO RATED 

DESIGNERS  '  '  LITHOGRAPHERS 


BEDFORD 


VI  RC  I  N  I A 


PACK  QUALITY 


The  smaller  sizes  of  peas  and  lima  beans 
which  command  higher  prices  are  turned 
out  true  to  grade,  resulting  in  a  quality 
pack  at  better  profits 

with  the  use  oj 

HYDRO-GEARED  GRADER 

Other  important  features  are: 

■  LARGE  CAPACITY 

■  EASE  off  CLEANING 

■  LOW  UPKEEP 

Ask  fof  ‘Particulars 


THE  SINCLAIR. SCOTT  CO. 

**The  Original  Grader  House** 

BALTIMORE  »  »  MARYLAND 
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You  Need  Ideals  For  1936 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 
"Better  Profits”,  an  expert  of  long  experience,  devotes  his 
articles  to  the  consideration  and  discussion  of  sales  questions 
in  an  effort  to  assist  you  better  market  your  woduetion.  Your 
opinions  are  welcome  and  questions  invited. — Editor^s  Note. 


New  YEAR’S  DAY — 1936 !  That’s  a  day  to  con¬ 
jure  with.  It  may  well  be  a  day  all  readers 
will  remember  as  long  as  they  are  in  the  can¬ 
ning  business.  Long  given  over  to  merriment,  the  ex¬ 
change  of  greetings  and  friendly  visits,  the  spirit  of 
New  Year’s  resolutions  has  lost  force  in  late  years. 
The  butt  of  jokes,  he  who  makes  such  resolutions  is 
almost  expected  to  break  them.  As  a  result,  worth¬ 
while  endeavors  to  chart  new  and  better  courses  of 
thought  and  conduct  for  the  infant  year  are  out  moded 
and  forgotten. 

Let’s  start  all  over.  Suppose  you  consider  with  me 
for  a  few  moments  just  what  we  might  do,  in  the  way 
of  New  Year’s  resolutions,  that  could  work  out  to  our 
complete  advantage  and  satisfaction,  if  honestly  con¬ 
ceived  and  earnestly  carried  out.  Of  course,  you  will 
at  once  realize  I  shall  probably  recommend  that  our 
first  resolution  for  the  New  Year  be  as  follows,  to  wit, 
“I  hereby  resolve  to  materially  improve  wherever  pos¬ 
sible  the  quality  of  the  goods  I  pack  into  cans  in  1936.” 
A  canner  catering  to  price  trade  may  doubt  the  wis¬ 
dom  of  such  a  resolution  carried  out  but  others  can 
not.  If  we  require  examples  look  at  any  advertisement 
in  the  national  magazines  glorifying  food  in  cans,  and 
you’ll  see  products  started  from  even  more  humble 
beginnings  that  yours  enjoy  at  present.  Read  between 
the  lines  and  you’ll  learn  an  epic  of  devotion  to  quality 
ideals  that  has  never  been  forgotten,  even  though  the 
founders  of  the  firms  in  many  cases  have  passed  to 
their  rewards. 

Recall  on  the  other  hand  products  carelessly  pre¬ 
pared  for  home  kitchens,  sold  at  a  price  to  move  them, 
and  though  their  packers  enjoy  a  passing  fame  as  the 
largest  this  or  the  largest  that,  in  a  few  years  you  will 
be  unable  to  find  these  border  line  packs  being  sold  in 
any  worthwhile  volume.  You  will  see  too,  some  labels 
scattered  here  and  there  over  a  distributive  area  that 
only  two  or  three  years  ago  enjoyed  a  leading  demand 
from  housewives.  Management  has  changed,  product 
ideals  lost,  price  worshiped  and  business  gone  to  the 
dogs.  Lose  your  ideals  and  you’ll  lose  your  business! 
If  you  have  not  as  yet  acquired  any  ideals  take  your¬ 
self  by  the  hand  and  determine,  once  and  for  all  that 
your  packs  in  1936  and  thereafter  will  be  all  the  dis¬ 
criminating  housewife  may  demand. 

In  1936,  whether  your  plant  is  at  sea  level  or  nestling 
under  hills  bordering  the  ranges  of  the  West,  whether 
your  packing  force  is  comprised  of  your  immediate 
family  and  relatives  or  numbers  thousands,  that  you 
will  be  leader  in  something  connected  with  your  prod¬ 
uct.  Think  of  that  idea  you  once  had  for  the  improve¬ 
ment  of  your  pack  or  product,  make  up  your  mind  to 


put  into  execution  the  plan  you  had  in  mind  and  say, 
“In  1936  I  will  be  a  leader.”  It’s  not  hard  when  so 
many  pass  opportunities  for  leadership. 

Minnesota  Valley  Canneries  said  once  and  for  all, 
“We  will  pack  a  product  so  outstanding  in  quality  that 
we  will  never  be  compelled  to  allow  anyone  to  market 
it  unless  our  name  is  on  the  label.”  Do  you  suppose 
they  are  bothered  any  more  by  buyers  who  wish  to 
build  their  own  business  on  the  foundation  laid  by  this 
great  company,  and  without  credit  to  the  canner?  No, 
sir!  If  any  jobber  wishes  to  sell  Del  Maize  corn  or 
Green  Giant  peas  under  their  private  label,  the  name 
of  the  product  and  the  packer  go  on  the  label.  If 
you  really  want  to  have  your  identity  carry  into  the 
homes  of  the  country,  don’t  wait  for  state  and  national 
associations  to  compel  buyers  to  allow  your  name  on 
the  label  of  goods  you  supply  them,  but  insist  that  it 
appear  as  the  responsible  packer.  If  every  canner  in 
the  United  States  would  adopt  such  an  attitude  over¬ 
night,  packer’s  identity  would  be  established  once  and 
for  all  and  without  compelling  legislation. 

“Jim”  Dole  did  a  big  thing  when  he  stamped  each 
can  of  his  pineapple  cans  designating  the  grade.  Others 
may  argue  that  their  label  nomenclature  of  fancy, 
choice,  etc.,  is  all-sufficient  but  still,  even  the  uniniti¬ 
ated  after  reading  a  few  ads  concerning  the  grade  of 
Dole’s  pack  and  how  they  are  unmistakable  when  once 
learned  will  remember.  Then  he  went  a  step  further 
and  in  his  “Gems”  has  left  the  fruit  a  little  longer  in 
the  fields,  it’s  a  little  riper,  and  in  the  product  a  house¬ 
wife  has  something  that  causes  her  to  like  canned  pine¬ 
apple  a  little  better. 

The  other  day  I  stood  in  a  splendid  grocery  store  and 
listened  to  a  wealthy  customer  explain  carefully  how 
she  opened  two  cans  of  green  beans,  one  from  a 
national  chain  store  and  one  carrying  the  label  of  a 
leading  grocery  jobber  in  the  United  States.  She 
pointed  out  how  badly  the  jobber’s  can  was  discolored, 
and  contrasted  it’s  appearance  with  that  of  the  one 
from  the  national  chain  (bought  at  a  greatly  reduced 
price  in  comparison).  The  jobber  lost  a  user  of  his 
private  brand,  the  chain  gained  a  booster,  all  over  the 
perfectly  natural  discoloration  in  any  can  of  green 
string  beans  not  packed  in  enamel  lined  tins. 

Stokeley  Brothers  have  widely  publicized  the  pack¬ 
ing  of  their  goods  in  “Golden  enamel  lined  tins.”  Are 
you  trying  to  do  as  much?  Be  a  leader  in  1936! 

About  twenty  years  ago  a  leading  distributor  and 
advertiser  of  canned  fruits  adopted  a  certain  vignette 
for  his  label.  As  labels  went  then  it  was  outstanding. 
Today  it  is  rather  outmoded.  Later  others  entered  the 
same  field  of  endeavor  and  labeled  their  goods  accord- 
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SCOTT  Improved 

VINERS  and  FEEDERS 


Scott  Improved  Viners  are  built  to  vine  1936 
Quality  of  Green  Peas  and  Lima  Beans.  Timken 
Bearing  equipped  for  smooth,  low  power  operation. 
Speed  of  outer  and  beater  cylinders  and  pitch  of 
beaters  adjusted  for  clean  vining  and  minimum 
injury  to  even  the  smallest  peas.  Get  Scott 
Improved  Green  Pea  Viners  for  years  of  satis- 
factory  service. 

Scott  “white  style”  Viner  Feeder.  The  origin¬ 
al  steel  bottomed  Feeders.  Light,  easy  running 
and  durable.  They  improve  the  operation  of 
any  viner. 


SCOTT  IMPROVED  GREEN  PEA.  VINER 


No  change  in  principle  in  over  35  years  -•  the  impact 
principle  —  the  only  known  method  of  threshing 
green  peas  in  the  vine  BUT  IMPROVED  and  RE¬ 
FINED 


Manufactured  by 

THE  SCOTT  VINER  COMPANY 

540  W.  Poplar  Ave.  COLUMBUS,  OHIO 


DEPENDABLE  SEEDS 

FOR  THE 

CANNING  AND  PICKLING  TRADE 


MASTER  MARGLOBE  TOMATO 

A  specialty  of  ourt.  No  better  Canning  Tomato  ever  produced 


Peas,  Beans,  Corn,  Cabbage, 
Cucumber,  Beet  and  Tomato  Seeds 

We  are  leading  growers  of  Tomato  Seeds,  producing  them 
under  our  own  supervision  and  under  the  direction  of  expert 
tomato  growers,  growing  the  tomatoes  for  seed  purposes  only. 
No  better,  true  to  type  stocks  are  obtainable  anywhere,  re¬ 
gardless  of  price.  Seed  put  up  in  quantities  to  suit  the  buyer. 

Correspondence  invited,  ask  fof  our  Tomato 
circulars  and  prices. 

F.  H.  WOODRUFF  &  SONS 

Growers  of  High  Class  Seeds 

MilFord,  Connecticut 

Atlanta,  Ga.  »  Toledo,  Ohio 
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ing  to  the  best  advice  they  could  muster  at  the  time. 
Recently  a  large  packer  has  started  re-vamping  his  line 
of  labels.  They  are  quite  outstanding  and  as  a  result 
are  building  business  every  day. 

In  1936  resolve  to  bring  your  labels  up  to  date.  They 
are  your  last  chance  to  influence  the  housewife  before 
your  goods  are  taken  into  her  pantry.  You  wouldn’t 
put  on  an  old  suit  you  had  worn  for  years,  even  though 
it  was  in  splendid  condition,  and  make  a  call  on  a  cus¬ 
tomer  you  were  anxious  to  influence.  You’d  dress  up 
in  your  best.  Well,  no  matter  what  your  buyers  think 
of  your  labels,  the  opinion  of  the  user  is  final.  After 
her  there  is  no  appeal.  Dress  up  your  labels,  make 
them  informative,  help  Mrs.  America  to  use  them  prop¬ 
erly  and  economically,  and  she’ll  repay  you  in  increased 
sales. 

Canners  as  a  whole  in  1935  have  made  money.  Can- 
ners  as  a  whole  have  always  been  able  to  negotiate  a 
needed  loan.  Look  over  your  plant  equipment  and  de¬ 
cide  what  needs  replacing.  Resolve  to  equip  your  plant 
in  1936,  as  far  as  possible  with  the  latest  and  best  in 
canning  machinery.  The  columns  of  The  Canning 
Trade  are  full  of  advertisements  of  equipment  every 
canner  needs.  The  Halls  of  the  Machinery  Section  at 
the  National  Convention  will  be  filled  with  splendid 
exhibits  arranged  for  your  information  and  benefit. 
Visit  them  early,  inspect  the  showings  carefully  and 
place  your  order.  Start  the  New  Year  right ! 

Start  differently  in  1936  as  far  as  your  sales  con¬ 
tacts  with  the  trade  are  concerned.  Thus  far  I  have 
met  just  one  canner  who  is  doing,  in  my  opinion,  a 
100  per  cent  job  so  far  in  contacting  important  dis¬ 
tributors.  This  canner  goes  so  far  as  to  individualize 
as  much  as  he  can  each  letter  to  every  customer  all 
over  the  United  States  and  Canada.  You  may  not  feel 
you  even  need  to  do  this,  but  you  can  at  least  keep  your 
brokers  and  customers  posted  on  important  policy 
changes  and  equally  important  sales  and  merchandis¬ 
ing  helps  available  to  the  trade. 

If  your  output  is  rather  small,  you  may  do  all  your 
important  sales  work  yourself.  That  is  as  it  should 
be,  and  I  hope  you  will  never  grow  to  such  an  extent 
you  will  lose  this  personal  touch  with  the  trade.  You 
know,  it’s  bad  enough  when  a  canner  fails  to  make  a 
favorable  impression  on  a  buyer,  and  loses  support  and 
co-operation,  but  it’s  much  worse  when  that  canner’s 
representative  fails  to  continue  in  the  good  graces  of 
his  customers. 

Here  then  is  the  starting  list  of  1936  resolutions, 
let’s  all  make  them  and  live  up  to  them  as  far  as  we 
can: 

For  1936  I  do  hereby  resolve: 

To  improve  the  quality  of  my  pack — 

To  be  a  leader — 

To  bring  my  labels  up  to  date — 

To  modernize  my  plant  as  far  as  possible — 

To  continue  and  increase  personal  contacts  with  my 
customers. 

Make  and  keep  these  resolutions  and  your  sales  and 
profits  will  be  bound  to  increase  in  1936. 

HAPPY  NEW  YEAR! 


MAINE  CANNERS  MEET 

Eastland  Hotel,  Portland,  December  17th,  1935 

The  Annual  Convention  of  the  Maine  Canners 
Association  this  year  was  possibly  the  most  enthu¬ 
siastic  and  successful  meeting  yet  held,  and  with 
the  greatest  turn  out  at  least  in  the  past  ten  years. 

The  morning  session  was  devoted  to  local  affairs, 
with  President  Henry  Bird  of  the  Medomak  Canning 
Company,  presiding  and  welcoming  the  members  and 
guests. 

In  reviewing  the  work  done  the  past  year.  President 
Bird  spoke  particularly  of  the  progress  made  in  the 
seed  raising  program,  and  the  considerably  greater 
widespread  use  of  grading  raw  material  in  the  yards 
of  the  various  canners,  under  the  supervision  of  both 
State  and  Federal  Departments  of  Agriculture  super¬ 
visors  and  inspectors. 

Mr.  Clinton  L.  Davis  of  the  Portland  Packing  Com¬ 
pany,  Chairman  of  the  Advertising  Committee,  re¬ 
ported  briefly  on  the  advertising  program  being  under¬ 
taken  by  the  State  Department  of  Agriculture,  with 
the  assistance  of  the  Maine  development  commission, 
which  has  resulted  in  a  fifteen  weeks  advertising  pro¬ 
gram,  advertising  Maine  agricultural  and  sea  coast 
products  over  Station  WOR,  Monday,  Wednesday  and 
Friday  afternoons  at  2:15,  through  the  medium  of  the 
Martha  Deane  Cooking  School  Hour. 

In  the  afternoon  Commissioner  Washburn  of  the 
State  Department  of  Agriculture  and  State  Senator 
Schnurle  described  in  detail  the  advertising  program. 
They  reported  that  most  gratifying  results  are  already 
beginning  to  show  in  the  effort  to  bring  the  agricul¬ 
tural  products  of  the  State  of  Maine  to  the  attention 
of  Metropolitan  New  York  and  vicinity. 

Brief  speeches  were  made  by  Mr.  Charles  White, 
Chief,  Division  of  Markets,  State  Department  of  Agri¬ 
culture  and  Dr.  Fred  Griffee,  Director  of  the  Maine 
State  Experiment  Station ;  by  Mr.  Russell  Bailey, 
Biologist  of  the  State  Experiment  Station;  by  Mr. 
Joseph  Jackson,  Supervisor  of  the  Farm  Credit  Ad¬ 
ministration  ;  by  Mr.  Merritt  Clark  of  Associated  Seed 
Growers,  Inc. ;  by  Mr.  Edward  Reynolds  of  the  Ameri¬ 
can  Can  Company;  by  Mr.  Jack  Baldwin  of  the  Con¬ 
tinental  Can  Company;  and  by  Mr.  Clarence  Stewart 
of  the  Muirson  Label  Company. 

ELECTION 

The  following  officers  were  elected  for  the  year  1936 : 
President,  Fenwick  Winslow,  H.  L.  Forhan  Company, 
Portland;  Vice-President,  Fred  Pratt,  J.  W.  Pratt 
Company,  Farmington;  Secretary-Treasurer,  F.  Web¬ 
ster  Browne,  H.  C.  Baxter  &  Bro.,  Brunswick.  Direc¬ 
tors:  The  above  officers  and  John  L.  Baxter,  H.  C. 
Baxter  &  Bro. ;  Fred  Black,  Black  &  Gay ;  George  Hall, 
Noyes  &  Hall ;  E.  R.  Elwell,  Burnham  &  Morrill  Com¬ 
pany;  Fred  Jewett,  G.  F.  &  F.  E.  Jewett  Company; 
Robert  Fernald,  Fernald,  Keene  &  True  Company; 
Clinton  L.  Davis,  Portland  Packing  Company;  Henry 
Bird,  Medomak  Canning  Company ;  Bert  Mosher, 
Franklin  Farms;  Chester  C.  Soule,  Monmouth  Can- 
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ning  Company ;  Thomas  Payson,  Green  Mountain 
Packing  Company;  and  James  Wyman,  Jasper  Wyman 
&  Son.  Section  Chairmen;  Corn,  Chester  C.  Soule; 
Stringless  Beans,  Fred  Pratt;  Apples,  Bert  Mosher; 
Clams,  Fred  Black;  Insurance,  John  L.  Baxter. 

The  American  and  the  Continental  Can  Companies 
played  hosts  to  the  Association  members  and  their 
guests  at  a  sumptuous  luncheon,  and  Mr.  Clarence 
Stewart  of  the  Muirson  Label  Company,  gave  a  big 
dinner  at  the  Lafayette  Hotel  for  the  canners  and  their 
guests  that  night. 

It  is  pointed  out  that  this  advertising  effort  is  just 
beginning.  There  is  no  question  but  what  the  quality 
of  Maine  products  has  been  so  substantially  improved 
in  recent  years,  and  a  quality,  by  the  way,  which  the 
Maine  canners  intend  to  guard  with  extreme  care,  that 
the  canners  and  other  producers  now  feel  that  they 
can  recommend  their  products  to  the  consuming  public 
with  confidence.  Apparently  the  consuming  public  is 
eager  to  learn  more  about  this  fine  quality.  And, 
through  the  advertising  campaign,  they  will. 

20  FOODS  SEIZED  IN  NOVEMBER 

U.  S.D.  A.  Press  Service 

November  saw  the  seizure  of  20,000  cases  of 
bad  canned  salmon,  a  sharp  decrease  from  the 
October  total  of  60,000  cases,  the  Food  and  Drug 
Administration  reports  in  summarizing  November 
activities.  The  seasonal  movement  of  canned  salmon 
from  the  canneries  to  the  warehouses,  officials  point 
out,  is  almost  at  an  end.  Seizures  since  July  1  have 
totaled  well  over  a  quarter  million  cases. 

Other  fish  products  moving  in  interstate  commerce 
received  official  attention.  More  than  a  ton  of  a  vari¬ 
ety  of  whitefish  called  “chubs”,  in  seven  scattered  lots, 
was  confiscated.  Examination  showed  general  infes¬ 
tation  with  parasitic  worms  of  the  sort  previously 
found  both  in  the  true  whitefish  and  in  the  mongrel 
whitefish  or  tullibee.  One  lot  of  short-weight  canned 
tuna  also  was  seized. 

The  pre-holiday  movement  of  nuts  produced  two  lots 
that  had  decomposed,  one  consisting  of  walnut  meats 
(6  boxes),  and  the  other  mixed  nuts  (7  bags).  Both 
were  seized  on  complaint  of  the  Food  and  Drug  Admin¬ 
istration.  Other  food  items  libeled  and  seized  because 
of  decomposition,  mold,  or  dirt  included  150  cases  of 
insect-infested  dried  peaches,  7  shipments  of  tomato 
products  containing  insect  particles,  and  6,700  pounds 
of  unclean  butter. 

Some  November  seizures  based  on  economic  frauds 
and  of  interest  to  our  industry  are  reported  as  fol¬ 
lows  :  2,600  shipping  cases  of  substandard  canned  peas 
and  68  of  canned  soaked  dry  peas  improperly  labeled ; 
2,840  pounds  of  honey  packed  short  weight  in  jars  and 
pails ;  46  cases  of  short-weight  apple  butter ;  four  varie¬ 
ties  of  jelly  and  preserves  short  in  weight,  deficient  in 
fruit,  and  containing  added  pectin. 


HANSEN 

PEA 

and 

BEAN 

FILLER 


For  filling  peas,  pork  and  beans,  lima  beans, 
red  kidney  beans,  baked  beans,  cut  string- 
beans,  whole  grain  corn  and  hominy,  accur¬ 
ately,  without  waste,  at  a  speed  of  100  to 
175  cans  per  minute.  Strong  and  simple, 
constructed  of  the  best  materials  to  insure 
long  life  under  hard  usage.  The  particul¬ 
arly  small  number  of  working  parts  assure 
easy,  trouble  free  operation,  ease  of  cleaning 
and  of  keeping  in  sanitary  condition.  Ad¬ 
justable  for  all  sizes  of  cans.  Special  mac¬ 
hines  for  number  10  cans. 


HANSEN  CAN  WASHER 


Your  canned  foods  are  only  as  clean  as  the  containers 
used.  Hansen  Can  Washer,  uses  hot  water,  then 
steam  and  water  and  finally  steam  only.  The  double 
knife -edged  streams  of  water,  hke 
a  brush,  cleanse  every  part  of  the 
can  especially  the  bottoms  and 
side  seams  where  most  dirt  accu¬ 
mulates.  Built  of  non-corrosive 
metals.  Driven  from  any  angle. 
Starts  and  stops  with  the  filler. 
No  jamming  or  crushing  of  cans. 


For  further  information  about  these  and 
other  Hansen  machines,  write  for  catalog. 


Hansen  Canning  Mach.,  Corp. 

Master  BuiU  Machinery 
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'GRAMS  of  INTEREST 


TUNA  BOAT  OPERATORS  have  been  advised  that  Ecua¬ 
dor  has  imposed  a  tax  of  $5.00  a  ton  on  vessels  plying 
from  California  ports  to  the  Galapagos  Islands,  which 
fly  the  Ecuador  flag.  Much  of  the  tuna  now  packed 

comes  from  the  far  Southern  fisheries. 

*  *  * 

THE  LANG  &  STROH  CO.,  San  Francisco,  has  been  made  selling 
agents  in  this  territory  for  the  canned  orange  juice  packed  by 
the  Treesweet  Products  Co.,  Santa  Ana,  Calif. 

*  *  ♦ 

CONTINENTAL  CAN  COMPANY,  INC.,  made  a  special 
Christmas  distribution  to  each  of  its  more  than  13,000 
regular  factory  and  salaried  employees,  involving  an 
expenditure  of  approximately  $250,000,  according  to 
an  announcement  made  by  0.  C.  Huffman,  President 
of  the  Company. 

*  *  * 

PERRY  CUMBERSON,  long  associated  with  the  whole¬ 
sale  grocery  business  at  San  Francisco,  and  for  some 
time  with  Standard  Brands  in  California,  has  returned 
from  a  pleasant  trip  to  the  Panama  Canal  Zone,  ac¬ 
companied  by  Mrs.  Cumberson. 

*  *  * 

T.  SHRIVER  &  COMPANY,  Harrison,  New  Jersey,  have  just  issued 
a  new  bulletin  on  their  Filters  for  the  clarification  of  fruit 
juices,  jellies  and  preserves,  syrups,  vinegar  and  other  food 
products. 

*  ilf  * 

WHILE  ATTENDING  the  Pennsylvania  Meeting  at  York 
recently,  Frank  Shook  took  a  few  of  the  boys  out  for 
bowling  instructions.  Frank’s  knowledge  of  the  duck 
game  and  his  ability  for  teaching  it  was  clearly  demon¬ 
strated  when  under  his  guidance  A1  Kyler,  Westmin¬ 
ster  Machine  Works,  came  through  on  his  first  game 

of  the  evening  with  216  pins.  Beat  that  one  in  ducks! 

•  ♦  ♦  ♦ 

A  NEW  CATALOG  of  materials  handling  equipment  cov¬ 
ering  chains,  sprockets,  transmission  machinery,  spiral 
conveyors,  elevators  and  parts  has  been  issued  by 
Jeffrey  Manufacturing  Company,  Columbus,  Ohio.  The 
catalog  No.  417  contains  400  pages,  including  many 
illustrations  of  typical  installations. 

lie  *  * 

J.  IGNATIUS  DAILY  of  H.  A.  N.  Daily  Company,  Inc.,  was  re¬ 
elected  President  of  the  Philadelphia  Food  Brokers  Association 
at  the  Annual  Meeting  of  this  organization.  W.  Archer  Coale 
of  W.  A.  Coale  Company  was  re-elected  Vice-President;  Walter 
R.  Wilgus  of  Charles  C.  Miller  &  Company,  was  elected  Secre¬ 
tary,  succeeding  M.  L.  Root.  Directors  chosen  were  Edwin  C. 
Eckman  of  William  G.  Bonstedt  &  Company  and  William  T. 
Stewart  of  Robert  Stewart  &  Sons.  The  Association  consists  of 
36  firms  in  the  Philadelphia  district. 

*  *  * 

MRS.  LEONARD  E.  WOOD,  wife  of  the  President  of  the 
California  Packing  Corporation,  passed  away  at  Stan¬ 
ford  Hospital,  San  Francisco,  Sunday,  December  15th, 
after  an  illness  of  two  months.  She  was  born  in  Des 
Moines,  Iowa,  and  was  fifty  years  of  age.  Mrs.  Wood 


took  an  active  part  in  civic  affairs  and  was  especially 
interested  in  symphony,  opera  and  Community  Chest 
work.  She  was  a  member  of  the  Franciscan,  Century 
and  San  Francisco  Golf  and  Country  Clubs.  She  is 
survived  by  her  husband,  two  sons,  Leonard  Wood,  Jr., 
and  Charles  Tingley  Wood,  her  father,  Charles  T. 
Hewitt,  of  Los  Angeles,  and  two  sisters. 

*  *  * 

A  NEDV  32-page  catalog  No.  1519  has  been  completed  by  Link- 
Belt  Company,  Chicago,  on  its  line  of  single,  double  and  triple 
reduction  Herringbone-Gear  Speed  Reducers  for  large  speed 
ratios,  and  heavy  and  shock  loads.  Particularly  stressed  is  the 
company’s  “RC”  double-reduction  reducer,  which  is  made  up  of  a 
herringbone-gear  first  reduction  unit,  and  a  finished-steel  roller 
chain  drive  for  the  second  reduction.  Numerous  example  in¬ 
stallations  are  sketched,  with  definite  solutions  of  actual  driving 
problems,  to  show  the  fiexibility  and  relative  advantages  of  this 
form  of  double-reduction  unit.  Another  feature  of  the  book  is 
that  it  rates  all  reducers  on  the  basis  of  the  recently  recom¬ 
mended  practice  of  the  American  Gear  Manufacturers  Associa¬ 
tion,  the  company  having  re-rated  its  entire  line  to  so  conform. 
Service  factors,  dimensions,  and  weights  are  given.  A  copy  of 
new  book  will  be  sent  gratis  to  any  reader  upon  request,  ad¬ 
dressed  to  Link-Belt  Company,  2045  W.  Hunting  Park  Ave., 
Philadelphia,  or  nearest  office. 

*  *  * 

ROBERT  DAVID  SULLIVAN  and  Miss  Minna  Krutt- 
schnitt,  prominent  in  Greater  San  Francisco  social 
circles,  slipped  away  to  Reno,  Nevada,  shortly  before 
Christmas  and  were  married.  The  groom  is  son  of 
Robert  Sullivan,  Vice-President  of  the  American  Can 
Company,  and  the  bride  is  the  granddaughter  of  the 
late  Julius  Kruttschnitt,  former  head  of  the  Southern 
Pacific  Company. 

*  «  * 

SPRAGUE,  WARNER  &  COMPANY  have  added  thirteen 
soups  to  be  marketed  under  their  own  label.  The 
company  is  also  offering  a  new  line  of  pineapple  tips. 

*  *  * 

A  NEW  TWO-STORY  BRICK  office  building  and  ware¬ 
house,  95x125  feet  will  be  completed  within  a  few 
weeks  by  Crampton  Canneries,  Inc.,  Celina,  Ohio. 

*  *  * 

PIONEER  SEA  FOODS  COMPANY  plant  at  Eyak,  Alaska, 
was  recently  destroyed  by  fire  caused,  it  is  believed,  by 
the  backfire  of  a  stationary  engine.  The  company’s 
seine  boats  and  fishing  tack  were  also  destroyed  in 
the  blaze. 

*  4>  4> 

p.  j.  BURK  CANNING  COMPANY  is  erecting  a  pea  can¬ 
ning  plant  at  Milton,  Oregon. 

4c  « 

M.  A.  MOLINARI  of  A.  Giurlani  &  Brother,  packers  of 
Italian  specialties,  is  regaling  his  San  Francisco  friends 
with  an  account  of  his  recent  trip  to  Italy.  But  nine 
days  were  spent  on  the  trip  from  the  Golden  Gate  to 
the  Italian  port  of  landing.  The  trip  home  was  made 
more  leisurely. 
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EASY  GOING  FOR  HOLIDAY  SALES 

By  The  American  Housewife’s  Bureau 

(Gives  you  some  idea  what  others  are  doing  to  help 
your  business.  Some  day  you  will  do  it.  —  Editor.) 

T’S  easy  going,  this  selling  fruit  juices  around  holi¬ 
day  time.  All  you  need  is  a  pleasant  smile  and  the 
fruit  juices.  For  the  fact  is,  times  have  changed. 
Men,  who  once-upon-a-time  couldn’t  be  induced  to  do 
the  grocery  store  shopping  even  if  Mae  West  had  been 
on  hand  demonstrating  cheese-and-crackers,  are  rush¬ 
ing  in  to  pick  up  a  few  extra  bottles  of  ginger  ale. 
They  may  bring  along  a  memo  for  bread  and  butter 
and  potatoes  and  such  fol-de-rols — but  the  ginger  ale 
was  the  thing. 

These  are  the  times  you’ll  sell  your  canned  fruit 
juices  in  a  big  way.  Women  buy  singly,  doubly  or 
maybe  by  the  half-dozen  but  men  buy  case  lots.  And 
men  know  good  mixings. 

Time  was  when  they  were  willing  to  squeeze  lemons, 
limes  and  even  grapefruit,  in  order  to  get  that  certain 
something  in  the  way  of  flavor.  But  drink  traditions 
have  changed.  The  Waldorf  has  a  fifth-story  wine 
cellar,  women  have  invaded  bars  at  cocktail  time — it’s 
all  different.  Women  like  subtle  flavors  in  cocktails — 
the  pleasant  tang  of  pineapple  juice,  the  tart  flavor  of 
grapefruit  juice,  and  even  prune  juice  has  pleasing 
possibilties.  Soft  drinks,  today,  are  dressed  up  with 


all  the  technique  and  finesse  of  traditional  rickeys  and 
juleps. 

So  bring  to  light  every  canned  fruit  juice  on  the 
market.  Stack  them  as  conveniently  but  as  promi¬ 
nently  as  you  do  your  canned  beer,  along  with  ginger 
ale,  charged  water,  cocktail  crackers  in  cans  —  and 
salted  peanuts. 

Place  some  recipes  for  good  drinks  using  canned 
fruit  juices  on  a  bright  red  serving  tray,  with  a  little 
black  and  white  placard— TAKE  ONE— IT’S  ON  THE 
HOUSE. 

Here  are  a  couple  of  drinks  to  gloat  over — with  or 
without  anything  added: 

Pineapple  Mint  Julep — Boil  four  tablespoons  mint 
jelly,  four  cups  water  and  four  tablespoons  sugar  until 
the  jelly  is  all  melted.  Cool.  Add  two  cups  pineapple 
syrup  and  the  juice  of  four  lemons.  Serve  very  cold 
with  a  sprig  of  fresh  mint  in  each  glass.  Instead  of 
ice,  use  ginger  ale  flavored  with  the  mint  syrup  from 
green  cherries  and  then  frozen  in  cubes.  This  fills  six 
tall  glasses. 

Cherry  Rickey — Boil  one-fourth  cup  sugar  and  one 
cup  water.  Cool  and  add  the  contents  of  one  10-ounce 
can  of  grapefruit  juice,  the  syrup  from  one  No.  2  can 
of  pitted  sour  cherries  and  one-fourth  cup  maraschino 
cherry  juice.  Chill.  Add  one  bottle  of  charged  water 
and  serve  ice  cold.  This  fills  twelve  punch  glasses. 

And  again: 


PHILLIPS  CAS  COMPANY 


^Manufacturers  of  (Packers  Saniiartf  Gans 
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The  job  of  a  store-keeper  is  not  unlike  the  job  of 
stage-setter.  He  must  create  a  definite  impression  in 
the  mind  of  his  customers,  just  as  the  scenic  man  must 
create  an  impression  in  the  mind  of  his  audience. 

What  sort  of  impression  does  your  store  create  to 
the  audience  which  daily  comes  and  goes?  You  have 
now  a  holiday  season  atmosphere,  it  is  a  good  time 
to  take  stock — ^take  stock  of  impressions,  for  the  New 
Year. 

Now  follow  the  woman  who  hurries  up  the  chilly, 
blustery  street  on  a  snappy  January  day.  Holiday 
stimulus  is  over  but  she  turns  into  your  store  for  her 
daily  shopping.  What  have  you  planned  to  help  her 
out? 

On  the  grocery  shelves  and  counters  where  were 
displays  of  pretty  tin  boxes  of  candies,  fruit  cakes, 
plum  puddings — boxes  with  artistic  holiday  scenes  and 
bright  ribbons  —  she  should  get  a  new  stimulus  for 
buying.  There  display  fruit  and  vegetable  juices, 
grapefruit,  pineapple,  prune  juice,  as  well  as  attractive 
cans  of  tomato  juice.  She  suddenly  thinks  of  what 
hubby  has  been  asking  for,  the  much  talked  about  pine¬ 
apple  juice  for  breakfast.  She’ll  try  half  a  dozen  cans 
to  start. 

And  what  regiments  of  pretty  cans  there  are  of  this 
and  that — anchovies  in  gold  cans,  all  sorts  of  intriguing 
fish,  salmon,  tuna,  lobster,  cod ! — fruits  in  gold  enamel- 
lined  cans  and  attractive  labels — ^the  sort  that  comes 
out  so  glowing  and  fresh  in  color  and  flavor ;  here  are 
lots  of  ideas  for  salads,  desserts,  cocktails! 

After  all  —  the  New  Year  brings  around  its  own 
problems  for  feeding  the  family,  and  there  is  no  sea¬ 
sonal  stimulus  to  help  the  housewife  along. 

ANNUAL  REPORT  VEGETABLE  GROWERS  ASSN. 

Thanks  to  H.  D.  Brown,  Secretary  Vegetable 
Growers  Association  of  America,  we  have  in  front 
of  us  a  copy  of  their  Annual  Report  for  1935. 
This  is  a  book  of  350  pages,  filled  with  matters  that 
are  of  direct  interest  to  canners  generally. 

Frank  App  of  Seabrook  Farms,  Bridgeton,  N.  J., 
spoke  before  their  recent  Convention  in  Hartford, 
Connecticut,  and  his  address  “The  Consumer  Changes 
the  Vegetable  Market”  is  reproduced. 

Another  interesting  address  reproduced  “Effect  of 
Storage,  Freezing  and  Canning  on  the  Nutritive  Value 
of  Vegetable  Products”  by  C.  R.  Fellers  and  P.  D. 
Isham  of  Massachusetts  State  College,  Amherst,  Mass., 
will  be  read  with  profit.  They  speak  creditably  of  the 
canning  process. 

The  balance  of  the  volume  is  taken  up  with  like 
interesting  and  important  matters  to  all  vegetable 
growers  or  handlers. 

Copies  of  the  Annual  Report  may  be  obtained  from 
Secretary  Brown.  Address  him,  123  W.  New  England 
Avenue,  Worthington,  Ohio. 


SETTING  AN  EDITOR  RIGHT  AS  TO  BOTULISM 

Recently  there  were  several  deaths  in  California 
caused  by  botulinus  poisoning  resulting  from  the 
eating  of  imported  canned  foods,  and  a  Hollywood 
newspaper  published  an  editorial  in  which  it  was 
stated  that  most  of  the  botulism  deaths  resulting  from 
commercially  canned  foods  are  attributable  to  the  food 
having  been  too  long  in  the  can.  The  editorial  further 
stated  that  some  foods  deteriorate  in  cans  more  rapidly 
than  others,  and  some  are  more  susceptible  to  metallic 
action  than  others. 

Dr.  K.  F.  Meyer,  Director  of  the  Hooper  Foundation 
and  Professor  of  Bacteriology  at  the  University  of 
California,  internationally  recognized  authority  on  the 
subject  of  botulism,  wrote  a  letter  to  the  editor  of  the 
Hollywood  newspaper  which  will  be  of  interest  to  every 
canner.  In  this  letter  Dr.  Meyer  said: 

“Those  of  us  who  labor  in  the  interest  of  public  health 
appreciate  the  significance  and  the  importance  of  edi¬ 
torial  comments  intended  to  prevent  tragic  deaths  from 
botulism.  In  this  respect  your  assistance  is  most  com¬ 
mendable  and  deserves  general  recognition.  However, 
since  the  editorial  in  question  contains  implications 
which  are  not  supported  by  facts,  I  take  the  liberty 
to  submit  to  you  for  consideration  the  newer  knowl¬ 
edge  on  botulism.  I  trust  that  this  information  may 
help  to  prevent  botulism  at  its  root,  which  continues 
to  be  inadequate  sterilization  of  non-acid  articles  of 
food  in  the  home  or  in  foreign  countries. 

(1)  In  my  possession  are  the  histories  of  nearly  250 
outbreaks  or  single  intoxications  of  botulism  in  the 
United  States  (1899-1935).  There  is  no  doubt  that 
human  botulism  is  due  to  the  poison  or  toxin  elabo¬ 
rated  by  a  bacterium.  Bacillus  botulinus,  in  the  her¬ 
metically  sealed,  airfree  but  incompletely  sterilized 
can  or  glass  container.  Singularly,  it  is  a  fact  that  85 
per  cent  of  the  intoxications  have  followed  the  inges¬ 
tion  of  home  canned  food  which  was  preserved  in  glass 
containers.  Obviously  the  disease  botulism  is  in  no 
way  attributable  to  a  metallic  poison  formed  within 
the  tin  container.  Provided  the  content  of  a  glass  or 
tin  receptacle  is  properly  sterilized  in  order  to  kill 
every  heat  resistant  spore  of  the  bacillus,  the  canned 
foods  usually  causing  botulism  (string  beans,  corn, 
spinach,  etc.)  may  be  kept  for  years  at  any  tempera¬ 
ture  and  altitude,  and  remain  perfectly  wholesome. 

(2)  Permit  me  to  emphasize  that  since  1925  not  one 
single  case  of  botulism  has  been  connected  with  com¬ 
mercially  canned  food  packed  and  preserved  in  the 
United  States.  The  more  recent  outbreak  in  San 
Francisco  (responsible  for  your  comment)  as  well  as 
two  others  in  1929  and  1931,  were  due  to  commodities 
or  specialties  packed  in  a  foreign  country.  The  re¬ 
markable  achievement  of  eliminating  botulism  from 
commercially  canned  foods  is  the  result  of  intensive 
investigations  culminating  in  effective  methods  of 
sterilization  and  continuous  inspection  of  the  products 
before  they  reach  the  consumer.  The  protective  mea¬ 
sures  which  the  California  State  Department  of  Public 
Health  has  instituted  through  its  cannery  inspection 
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service  protect  the  public  from  botulism.  As  Califor¬ 
nians  we  should  all  be  proud  of  this  record. 

(4)  I  have  in  my  laboratory  numerous  cans  of  food 
which  have  been  preserved  since  1920.  The  content 
is  just  as  sound  as  it  was  twelve  years  ago  when  we 
sampled  it  for  various  tests.  Very  acid  food  (like 
berries  and  fruits)  may  occasionally  act  on  the  tin 
lining  of  the  can  and  cause  the  elaboration  of  a  harm¬ 
less  gas,  or  cause  pin  point  perforation  and  corrosion 
of  the  container.  Invariably  these  articles  are  re¬ 
moved  from  the  trade  as  unmerchantable.  Many  years 
ago  it  was  believed  that  the  tin  salts  which  may  form 
in  very  old  canned  foods  are  harmful.  Experimental 
studies  conducted  on  human  volunteers  who  ate  such 
food  in  large  quantities  showed  they  have  not  suffered 
in  the  least.  It  may  therefore  be  stated  with  emphasis 
that  the  content  of  old  canned  foods  provided  they  were 
originally  sterilized  according  to  scientific  methods  are 
entirely  free  from  harmful  effects  to  the  consumer. 

(5)  Today  botulism  is  a  problem  for  the  home  can- 
ner  readily  preventable  provided  he  or  she  follows  cer¬ 
tain  simple  rules:  (a)  Non-acid  foods  (string  beans, 
peas,  fish,  spinach,  etc.)  must  be  sterilized  under  pres¬ 
sure  and  in  steam  at  temperatures  above  212  degrees 
F.  If  no  pressure  cooker  is  available  preserve  in  8  to 
10  per  cent  brine,  pickle  or  dry  the  vegetables;  (b) 
Never  taste  or  serve  the  content  of  a  jar  of  home  can¬ 
ned  food  without  thoroughly  cooking  or  boiling  it  for 
at  least  fifteen  minutes  before  serving;  (c)  Canned 
food  that  shows  gas  formation,  is  soft  and  mushy, 
should  be  treated  with  kitchen  lye  and  then  discarded.” 

NINTH  CANNERS  CONFERENCE  AT  PURDUE 
UNIVERSITY,  FEBRUARY  11-12,  1936 

The  annual  Canners  Conference  for  the  Indiana 
canning  industry  and  their  friends  will  be  held  at 
the  Union  Building,  Lafayette,  Indiana,  beginning 
February  11th  at  12:30  P.  M.  Subjects  of  interest  to 
canners,  fieldmen,  tomato  canners,  and  sweet  corn  and 
pea  canners  will  be  discussed  in  conveniently  located 
rooms.  The  ample  facilities  of  the  Union  Building  as 
to  lounging  space,  meals,  and  rooms  will  be  available. 
Interesting  talks  will  be  made  by  authoritative  speak¬ 
ers  from  other  producing  sections  as  well  as  from  the 
faculty  of  Purdue  University.  Ample  time  will  be 
available  for  questions  and  discussion  with  the  various 
speakers. 

Entertainment  features  have  not  been  neglected  with 
another  Canners  Banquet  and  Sons  of  the  Soil  Dinner. 
A  capacity  crowd  is  expected  to  the  Sons  of  the  Soil 
Dinner,  and  the  early  purchase  of  tickets  will  be  essen¬ 
tial  if  you  plan  to  attend.  The  Indiana  Canners  Asso¬ 
ciation  urges  all  their  own  members  and  supplymen 
to  attend.  Interested  canners  in  nearby  states  will 
likewise  be  welcome. 


What  Did  It  Cost  YOU 
to  Operate  Last  Season 
WITHOUT 

a  Stickle  Differential  Drainage 
and  Boiler  Return  System? 

If  you  could  have  saved  20%  of  your  coal 
bill— 

If  you  could  have  reduced  your  cooking 
time  25%  to  50% — 

If  you  could  have  increased  your  boiler 
capacity  20% 

Whatever  additional  profits  such  operating  adv¬ 
antages  would  have  saved  you,  they  would  equal 
a  part  of  the  cost  of  NOT  having  a  Stickle  Differ¬ 
ential  Drainage  and  Boiler  Return  System;  for 
these  figures  are  conservative  estimates  of  what 
canners  say  the  Stickle  System  is  doing  for  them. 

Let  us  give  you  complete  information  about  this  System  and  our 
let-it-prove-its-value  installation  propostion. 


Plain. 

Varnished. 

Embossed. 

THE 

Simpson  sDOELLER 

CO. 

BALTIMORE.MD. 
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With  Canned  Foods  Distributors 

The  Distributors^  Viewpoint 
By  “OBSERVER” 


TRADE  SHOWDOWN  COMING 

“SHOWDOWN”  between  the  proponents  of 
legislative  action  to  correct  unfair  trade  prac¬ 
tices  within  the  grocery  industry  and  that  group 
within  the  trade  which  favors  a  fair  trade  practice  con¬ 
ference  under  the  auspices  of  the  Federal  Trade  Com¬ 
mission  is  expected  to  develop  during  the  industry 
meetings  in  Chicago  in  January. 

The  food  brokers  of  the  country  appear  to  be  lined 
up  rather  solidly  behind  the  Robinson-Patman  Bill, 
sponsored  by  United  States  Wholesale  Grocers’  Asso¬ 
ciation. 

On  the  other  side  of  the  fence  are  National  Associa¬ 
tion  of  Retail  Grocers,  National-American  Wholesale 
Grocers’  Association,  Food  and  Grocery  Chain  Stores 
of  America,  National  Retailer-Owned  Wholesale  Gro¬ 
cers,  National  Voluntary  Groups  Institute,  and  Asso¬ 
ciated  Grocery  Manufacturers  of  America,  all  of  whom 
are  members  of  National  Food  and  Grocery  Conference 
Committee,  which  has  declared  in  favor  of  a  trade  con¬ 
ference  agreement  with  the  Federal  Trade  Commission. 

The  coming  conferences  in  Chicago  are  expected  to 
definitely  shape  the  “battle  lines”  for  majority  indus¬ 
try  support  of  a  platform  to  deal  with  loss-leader  sell¬ 
ing,  quantity  discounts,  advertising  allowances,  and 
brokerage  diversion. 

These  conventions,  coming  as  they  do  with  the  recon¬ 
vening  of  Congress,  are  expected  to  play  an  important 
part  in  legislative  developments  along  lines  of  general 
interest  to  food  and  grocery  manufacturers  and  dis¬ 
tributors. 

FOOD  CONTROL  LEGISLATION 

LANS  for  a  proposed  new  bill  to  regulate  certain 
trade  practices  in  food  distribution  are  now  under 
consideration  by  the  National  Food  and  Grocery 
Conference  Committee,  and  an  early  announcement  is 
looked  for  along  these  lines  from  the  group. 

Paul  S.  Willis,  chairman  of  the  committee,  this  week 
issued  the  following  statement:  “In  its  annual  report 
to  Congress,  the  Federal  Trade  Commission  has  sug¬ 
gested  several  amendments  to  the  Federal  Trade  Com¬ 
mission  Act  and  the  Clayton  Act  which  have  a  direct 
bearing  upon  the  studies  now  being  made  by  the 
National  Food  and  Grocery  Conference  Committee  and 
its  general  counsel,  Gilbert  H.  Montague,  on  the  sub¬ 
ject  of  price  discrimination,  quantity  discounts,  ad¬ 
vertising  allowances,  and  brokerage. 

“Mr.  Montague  was  appointed  general  counsel  of 
National  Food  and  Grocery  Conference  Committee  at 


its  November  18th  meeting  in  New  York  and  he  has 
been  maintaining  contact  with  the  Federal  Trade 
Commission  on  the  work  of  the  National  Food  and 
Grocery  Conference  Committee.  Federated  in  the  com¬ 
mittee  are  the  following  national  trade  associations: 
National-American  Wholesale  Grocers’  Association, 
National  Association  of  Retail  Grocers,  Food  and  Gro¬ 
cery  Chain  Stores  of  America,  National  Retailer- 
Owned  Wholesale  Grocers,  National  Voluntary  Groups 
Institute,  and  Associated  Grocery  Manufacturers  of 
America. 

“The  next  meeting  of  the  National  Food  and  Gro¬ 
cery  Conference  Committee  will  be  held  in  New  York 
on  December  11th,  at  which  time  the  committee  will 
consider  the  studies  now  being  made ;  also  the  proposed 
mandatory  legislation  just  announced  by  the  Federal 
Trade  Commission,  and  the  recommendations  on  this 
subject  which  are  now  being  prepared  by  Mr.  Mon¬ 
tague.” 

HUTTON  OUT,  CHESTER  BOARD  CHAIRMAN 

AT  a  special  meeting  of  the  Board  of  Directors  of 
/■A  General  Foods  Corporation  held  here  December 
/  \  10,  1935,  the  resignation  of  Edward  F.  Hutton, 

as  chairman  of  the  board,  was  accepted. 

C.  M.  Chester,  upon  resigning  his  office  as  president 
was  elected  to  the  chairmanship  to  fill  the  vacancy; 
and  Clarence  Francis  was  advanced  from  his  present 
office  as  executive  vice-president  to  president.  The 
office  of  executive  vice-president  has  been  eliminated. 

The  by-laws  were  amended  so  as  to  provide  that  the 
chairman  of  the  board  shall  be  the  chief  executive 
officer  of  the  corporation. 

Mr.  Hutton  has  held  the  position  of  chairman  since 
April,  1923,  and  during  this  period  has  declined  to  ac¬ 
cept  any  compensation  therefor.  He  will  continue  to 
serve  as  a  director. 

Mr.  Chester  commented  that  Mr.  Hutton,  although 
improving,  was  not  in  good  health  and  that  his  return 
to  active  business  affairs  was  indefinite;  further,  that 
Mr.  Hutton  had  contemplated  for  some  time  past  re¬ 
signing  when  the  evidence  was  sufficiently  clear  that 
the  depression  was  subsiding. 

The  directors  expressed  gratitude  to  Mr.  Hutton  for 
his  long  and  useful  service  given  at  a  heavy  personal 
and  financial  sacrifice. 

Mr.  Chester  had  served  as  president  of  the  organiza¬ 
tion  since  January,  1924,  and  Mr.  Francis  as  executive 
vice-president  since  December,  1931. 
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Wanted  and  For  Sale 

Thit  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


FOR  SALE  — MACHINERY 

FOR  SALE — Canning  Equipment  for  factory,  farm 
and  home.  Baker  Brothers,  Muscatine,  Iowa. 

WE  ARE  manufacturers  of  canning  machinery  and 
also  specialize  in  buying  and  selling  used  and  rebuilt 
canning  machinery.  Write  us  in  reference  to  what 
you  desire  to  buy  or  sell.  Catalogs  for  the  asking. 
Address  Box  A-2084  c/o  The  Canning  Trade. 

FOR  SALE — One  No.  75  Napier  Centrifugal  Cutter 
with  equipment  and  knives  for  cutting  pickle  relish; 
machine  complete  with  25  cycle  220  volt  three  phase 
A.  C.  five  horse  power  motor.  Cost  $2250.00 ;  machine 
used  but  little,  will  sacrifice.  Niagara  County  Pre¬ 
serving  Corp.,  Wilson,  N.  Y. 

FOR  SALE — 30  H.P.  Brownell  Horizontal  Steam 
Engine.  Horizontal  Duplex  Boiler  Feed  Pump 
5  Vi,  X  3  V2  X  5.  Robins  Whole  Grain  Corn  Blower 
Cleaner  or  Silker.  2  Morral  Corn  Cutters.  All  in 
good  condition.  Standard  Brands,  Inc.,  Pressing 
Products,  Norwalk,  Ohio. 

WANTED  — MACHINERY 

WANTED — 1  Wisconsin  Pea  Washer,  1  Ayars  or 
Hansen  No.  2  Pea  Filler.  State  age,  condition  and 
price.  Valley  Canning  Co.,  Carnation,  Wash. 

WANTED — Ayars  Liquid  Plunger  type  or  Peerless 
Fillers  for  No.  2  cans  and  smaller.  Address  Box 
A-2088  c/o  The  Canning  Trade. 

FOR  SALE  —  FACTORI ES 

FOR  SALE — Canning  Plant  located  at  Nottingham 
in  a  very  fertile  and  productive  section  of  Chester 
County,  Pennsylvania.  Fitted  to  can  corn  and  toma¬ 
toes,  large  acreage  available.  Can  also  get  acreage  of 
peas  and  beans.  Buildings  and  machinery  in  A1  con¬ 
dition.  Reason  for  selling  poor  health.  W.  Scott 
Silver,  Nottingham,  Pa. 

FOR  SALE — Old  established  middle  Western  manu¬ 
facturer  of  well  known  brand  ketchup,  chili  sauce, 
tomato  juice,  and  other  non-tomato  specialties  with 
highest  quality  reputation  and  excellent  distribution, 
wishes  to  retire.  Wonderful  opportunity,  particularly 
for  firm  wishing  to  add  these  lines  to  its  other  food 
products.  Would  not  consider  sale  of  factory  separate 
from  business.  To  a  responsible  party,  very  reason¬ 
able  terms  will  be  offered.  Address  Box  A-2089  c/o 
The  Canning  Trade. 


FOR  SALE — Two  line  corn  canning  plant  located 
at  Ames,  Iowa.  Buildings  and  machinery  in  good  con¬ 
dition.  Ample  acreage  available.  Must  sell  to  close 
estate.  No  trades.  F.  H.  Schleiter,  Ames,  Iowa. 

HELP  WANTED 

WANTED — Experienced  Processor  able  to  pack  fine  quality 
Spaghetti,  Italian  style;  Pork  and  Beans,  oven  baked;  and  Red 
Kidney  Beans.  Give  experience  and  salary  wanted  in  first 
letter,  which  will  be  held  confidential.  Address  Box  B-2066 
c/o  The  Canning  Trade. 

WANTED — Man  capable  of  taking  charge  of  new  can  mak¬ 
ing  plant  of  No.  2  and  No.  10  cans.  Must  have  experience  and 
capable  of  taking  charge  entire  operation.  Good  pay  for  right 
man  with  advancement.  Address  Box  B-2085  c/o  The  Canning 
Trade. 

WANTED — Plant  Superintendent  who  is  an  efficient  packer 
of  Peas  and  Whole  Kernel  Corn.  Permanent  position.  Give 
experience  and  salary  wanted.  Middle  West.  Address  Box 
B-2087  c/o  The  Canning  Trade. 

SITUATIONS  WANTED 

POSITION  WANTED — Chemist  with  four  years  experience 
in  the  canning  and  preserving  of  a  full  line  of  foods  desires  any 
position  with  future.  Address  Box  B-2064  c/o  The  Canning 
Trade. 

POSITION  WANTED — 25  years  of  success  as  canner  and 
broker.  Know  every  angle  of  the  business  from  seed  to  con¬ 
sumer.  Looking  for  a  live  connection  either  manufacture  or 
sale.  Address  Box  B-2067  c/o  The  Canning  Trade. 

POSITION  WANTED — By  Manager.  20  years  a  packer  of 
fruits,  vegetables  and  sea  food.  2  years  with  my  present  com¬ 
pany,  the  largest  in  the  South.  Would  like  to  change  location. 
Investigate  my  record,  it  will  interest  you.  Address  Box  B-2079 
c/o  The  Canning  Trade. 

POSITION  WANTED — As  Plant  Manager.  30  years  in  can¬ 
ning  business,  quality  packer  of  all  fruits  and  vegetables  and 
a  builder  of  several  new  plants.  References.  Address  Box 
B-2081  c/o  The  Canning  Trade. 

POSITION  WANTED — As  Factory  Manager  or  Superin¬ 
tendent.  Fully  experienced  in  packing  all  major  lines  of  fruits 
and  vegetables,  and  the  making  of  all  kinds  of  table  condiments, 
in  tin  or  glass.  Have  efficient  methods  to  secure  lowest  possible 
costs  of  production  from  A  to  Z.  Have  a  clear  record  and  can 
stand  investigation.  Looking  for  a  permanent  connection  with 
a  progressive  company.  Can  furnish  A-1  references.  Available 
at  once.  Address  Box  B-2083  c/o  The  Canning  Trade. 

POSITION  WANTED — Sixteen  years’  experience  in  Produc¬ 
tion  Management  and  control,  including  such  products  as  peas, 
carrots  and  peas,  tomatoes,  tomato  products  (Puree,  Paste, 
Juice,  Catsup),  stringless  beans,  pork  and  beans,  spinach,  fruits, 
berries  (canned  and  barreled),  mixed  vegetables,  soups  and 
spaghetti.  Age  38.  Health  excellent.  Available  January  1st, 
1936.  Address  Box  B-2082  c/o  The  Canning  Trade. 

POSITION  WANTED  —  By  Factory  Superintendent.  Have 
had  15  years  experience  canning  corn,  string  beans  and  apples. 
Tomatoes,  one  season.  Can  furnish  best  of  references  as  to 
ability  and  character.  First  class  mechanic  and  producer.  Age 
38.  Will  go  anywhere.  Would  consider  some  other  position 
packing  other  products,  if  chance  for  advancement.  Address 
Box  B-2078  c/o  The  Canning  Trade. 


24 


THE  CANNING  TRADE 


December  SO,  19S5 


The  Kyler  LABELER  and  BOXER 

For  economical,  high  quality  production,  KYLER  LABELING 
and  BOXING  MACHINES  are  without  equal.  Their  initial 
low  cost,  dependable  operation  and  freedom  from  repairs  make 
them  the  most  profitable  machines  of  this  type  ever  built. 

KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throughout, 
with  working  parts  that  are  strong,  simple  and  accurate. 

Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a. 


Domeatic  Dtotriboton— A.  K.  Robins  &  Company,  Inc.,  Baltimore,  Md. :  Chisbolm-Ryder  Co.,  Niagara  Falls,  N.  Y. ;  J.  L.  Ferguson  Company,  Joliet, 
Illinois ;  Berlin  Chapman  Company,  Berlin,  Wisconsin ;  Bellingham  Chain  &  Forge  Co.,  South  Bellingham,  Wash. ;  Emmons  &  Gallagher,  Oakland 
California.  Canadian  Distributor — The  Brown  Boggs  Foundry  ft  Machine  Co.,  Ltd.,  Hamilton,  Canada.  Ateliers  de  Construction  E.  I^lnyse,  k  A., 
Antwerp,  Belgium,  Manufacturers  for  Continental  Europe. 


COLONIAL  BOV  COP 


SEEDS  for  CANNERS 

If  you  need  Peas,  Beans,  Corn,  Beet,  Spinach,  Squash  or  other  seeds  for  Sprins 
plantinsi  write  us  and  we  will  quote  you. 

TOMATO  SEED 

When  you  are  prepared  to  place  your  order  for  Tomato  Seed,  bear  in  mind  we  grow  all  vane 
ties,  the  regular  strains,  the  certified  strains  and  the  crown  picked  certified  strains  and  every  ounce 
is  grown  right  here  at  Bristol.  State  kinds  and  quantities  of  Tomato  wanted  that  we  may  quote. 

D.  LANDRETH  SEED  COMPANY,  BRISTOL,  pa. 

BUSINESS  ESTABLISHED  1784  151  YEARS  IN  BUSINESS 


HAMACHEK  VINER  POWER  UNITS 


Write  for  descriptive 
circular  and 
full  particulars 


Steady  Speed 

For  the  maximum  efficiency  of  any  viner,  steady,  continu¬ 
ous,  controlled  speed  is  essential.  If  variations  in  the  load 
speed  up  or  slow  down  the  viner,  or  if  the  driving  speed  can¬ 
not  be  promptly  regulated  to  suit  the  varying  conditions  of  the 
crop,  large  and  important  losses  to  the  canner  and  grower  re¬ 
sult  from  the  quantity  of  peas  passing  from  the  viner  unhulled, 
or  broken  during  the  hulling  process.  A  large  flyball  gover¬ 
nor  with  rugged  parts,  self  oiling,  and  instantly  responsive, 
holds  the  speed  of  Hamachek-Waukesha  power  units  so  closely 
that  the  apron  roller  will  not  vary  one  r.p.m.  from  no  load  to 
full  load. 

Th  is  excellent  power  unit  for  driving  viners  can  be 
secured  at  low  cost. 


FRANK  HAMACHEK  MACHINE  COMPANY 


KEWAUNEE 


WISCONSIN 


SOLE  DISTRIBUTORS  OF  WAUKESHA  ■  ENGINED  VINER  POWER  PLANT 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

The  Turn  of  The  Year  is  Here — Be  Patient  and  Hold  to  Your 
Prices — A  Firm  Market  Begets  Better  Buying — ^Winter  Weather 
is  Increasing  Consumption. 

JUST  AROUND  THE  CORNER — That  may  be  a 
dangerous  expression,  because  in  all  the  years 
since  it  was  first  handed  out  as  the  Magic  Fleece, 
portending  the  return  of  good  times,  no  one  has  yet 
discovered  it.  But  such  will  not  be  the  case  with  re¬ 
gard  to  the  canned  foods  market,  and  the  better  buy¬ 
ing  looked  for  “after  the  turn  of  the  year,”  which  is 
now  just  around  the  corner. 

The  feature  of  the  market  is  the  apparently  unani¬ 
mous  feeling,  among  buyers  as  well  as  sellers,  that 
once  we  get  well  into  the  new  year,  buying  of  canned 
foods  will  pick  up  and  grow  strong.  And  that  is  the 
hint  we  wish  to  give  you:  not  to  expect  this  better 
buying  to  begin  with  the  last  stroke  of  twelve  on  De¬ 
cember  31st.  There  will  be  no  firing  gun  to  start  a 
stampede  into  the  new  land  of  heavy  buying  at  better 
and  better  prices.  The  situation  is  strong:  canned 
foods  stocks  have  worked  down  well,  and  needs  must 
be  replenished,  but  don’t  expect  the  buyers  to  play  the 
market  against  themselves  in  a  grand  rush  that  would 
inevitably  force  prices  to  high  levels.  They  are  going 
into  the  market  quietly  and  circumspectly,  and  will 
try  to  gather  in  the  needed  supplies  without  boosting 
the  ante  against  themselves. 

Nothing  to  worry  about  in  that.  Your  holdings  are 
worth  all  you  are  asking  for  them,  and  in  cases  a  little 
more  than  now  quoted.  Begin  by  being  firm  in  your 
prices,  and  if  you  must  make  a  change,  up  them  21/2C 
per  dozen  as  a  starter,  and  when  that  is  gained,  another 
2V2C  may  be  added  on  the  next  lot.  That  is  about  as 
much  as  you  have  a  right  to  look  for  at  present.  As 
President  Summers  said  at  the  Convention  of  the 
Pennsylvania  canners,  and  reported  in  this  issue,  we 
need  low  prices  to  move  out  the  stocks  of  canned  foods, 
and  clear  the  decks  for  1936  operations.  That  is  the 
strong  situation  we  referred  to  last  week,  and  if  the 
canners  will  have  patience,  and  handle  their  position 
properly,  that  movement  will  be  accomplished.  They 
have  handled  themselves  very  well  so  far.  Keep  up  this 
good  work,  and  you  cannot  help  but  win;  and  while 
you  are  winning  you  will  be  pleasing  the  buyers,  be¬ 
cause  they  will  find  a  degree  of  confidence  and  support 


to  the  market  that  they  like,  and  which  encourages 
them  to  buy.  Price  resistence  whets  the  appetite  of 
the  buyer,  whereas  price  concessions  and  weakness 
alarm  the  buyer  and  cause  him  to  cut  his  orders  and 
wait  to  see  if  further  declines  are  to  come. 

You  enter  the  New  Year  with  your  canned  foods 
market  in  better  condition  than  for  many  years.  Don’t 
be  mislead  by  some  canner  who  is  offering  a  block  of 
off -quality  goods  at  a  price  below  the  market.  Go  back 
and  re-read  the  letter  of  the  Wisconsin  pea  canner, 
in  last  week’s  issue,  who  pointed  out  that  whereas 
some  so-called  standard  peas  were  selling  below  70c, 
real  standards  were  being  sold  at  85c  and  90c,  and 
Harvey  Burr’s  most  recent  report  shows  this  exact 
condition.  The  same  thing  is  true  in  all  items  of 
canned  foods.  Where  the  price  is  off  you  may  be  sure 
the  quality  is  in  keeping  with  it.  Have  patience,  and 
have  faith  in  your  goods,  and  as  canners  you  can  take 
command  of  the  market  from  now  until  the  new  pack¬ 
ing  season. 

Naturally  the  week  has  been  a  quiet  one  in  the  mar¬ 
ket,  for  apparently  all  hands  took  an  exceptionally 
large  part  in  Christmas  buying,  for  our  country  has 
experienced  the  best  Christmas  buying  seen  in  many 
years,  and  you  do  not  have  to  stop  at  1929  in  saying 
that.  This  has  been  real,  solid  buying,  not  the  frothy 
kind  of  that  inflation  period. 

There  are  no  changes  in  prices  to  record.  We  have 
had  real  winter,  with  enough  snow  to  cover  the  ground, 
and  hard  freezing  weather.  This  always  ups  the  de¬ 
mands  for  canned  foods,  and  it  is  doing  so  now. 

Apparently  the  buyers  feel  that  the  new  prices  for 
grapefruit  are  uncertain,  but  they  will  learn  that  the 
canners  cannot  produce  the  goods  and  sell  for  less,  due 
to  the  shortage  of  this  year’s  crop.  And  if  winter 
drops  down  there  again,  as  it  threatens,  those  prices 
will  have  tb  go  even  higher. 

The  problem  of  compelling  buyers  to  take  out  the 
goods  by  the  date  specified  needs  attention  and  definite 
action.  If  the  canners  will  permit  the  buyers  to  impose 
upon  them,  as  they  are  doing,  the  buyers  will  continue 
to  do  so.  This  is  a  problem  for  the  Convention,  but  in 
its  essence  it  is  a  personal  matter,  and  the  canner 
should  not  permit  the  imposition. 

A  HAPPY  NEW  YEAR! 
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NEW  YORK  MARKET 

Market  Marking  Time — Canners  Realize  Futility  of  Cutting 
Prices  to  Get  Business — Some  Business  in  Spinach — Corn 
Easier — Advances  in  Grapefruit  Catch  Distributors — 
Convention  Talk. 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade” 

New  York,  December  26,  1935. 

HE  SITUATION— With  the  holiday  spirit  (and 
spirits)  in  command  of  the  market,  spot  canned 
foods  have  been  marking  time  during  the  past 
week,  with  no  developments  of  major  importance. 
Spot  buying  has  been  slow,  and  interest  in  cannery 
shipment  stocks  is  also  slack.  Significant,  however,  is 
the  fact  that  the  present  annual  “doldrum”  has  not 
brought  out  “special  offerings”  in  any  volume,  indi¬ 
cating  a  strong  statistical  position  for  the  market 
generally. 

THE  OUTLOOK — Judging  from  current  indications, 
distributors  will  be  back  in  the  market  shortly  after 
the  turn  of  the  year,  with  more  than  the  usual  fill-in 
buying  looked  for.  With  few  exceptions,  the  market 
outlook  seems  to  indicate  at  least  maintenance  of  cur¬ 
rent  price  levels  until  the  1936  crops  begin  moving  into 
the  cans,  and  under  such  circumstances,  wholesale  dis¬ 
tributors  will  naturally  be  desirous  of  keeping  their 
inventories  in  good  shape. 

TOMATOES — Canners  have  sensibly  realized  that 
there  is  nothing  in  the  way  of  increased  volume  to  be 
attained  by  price-cutting  in  a  market  such  as  the  pres¬ 
ent,  and  offerings  out  of  the  tri-states,  as  well  as  from 
the  coast,  continue  at  previous  levels,  with  no  inclina¬ 
tion  shown  to  force  the  situation.  Business  was  virtu¬ 
ally  at  a  standstill  during  the  week. 

SPINACH — A  little  buying  interest  was  reported  on 
this  product,  based  largely  on  reports  of  rapidly  dwind¬ 
ling  stocks  in  the  hands  of  southern  canners  and  a 
firm  market  on  the  Pacific  Coast.  Southern  packers 
quote,  f.  o.  b.  canneries,  $1  for  21/2  and  $3.25  for  10s, 
with  the  California  market  quotable  at  approximately 
the  same  prices. 

CORN — Standard  corn  is  definitely  easier,  with 
offerings  at  671/2C  for  standard  crushed  more  common¬ 
place,  although  some  canners  continue  to  hold  at  a  70c 
minimum.  The  situation  on  fancy  corn  remains  un¬ 
changed,  with  little  new  business  reported  during  the 
period  under  review,  and  quotations  holding  at  the 
previous  week’s  levels. 

PEAS — Fancy  peas  continue  well  held  under  limited 
stocks,  and  demand  is  confined  to  small  lots.  Stand¬ 
ards,  however,  are  not  as  firm  as  has  previously  been 
the  case.  Wisconsin  packers  this  week  were  offering 
out  standard  4  sieve  Alaskas  at  70c  per  dozen,  f.  o.  b. 
canneries,  which  is  still  5c  per  dozen  over  the  inside 
price  on  standard  early  Junes  at  southern  canneries. 


It  is  expected  that  the  market  price  for  standards  will 
come  in  for  some  testing  out  after  the  turn  of  the  year. 

SALMON — A  little  more  interest  in  pink  and  chum 
salmon  has  developed  in  the  local  trade,  and  it  is  ex¬ 
pected  that  the  movement  of  stocks  eastward  will  show 
a  material  acceleration  early  in  1936.  Packers  quote 
the  market  for  chums  at  95c  to  $1,  with  pinks  at  $1.05 
and  up,  while  reds  command  $2.35,  all  f.  o.  b.  Seattle. 
It  is  expected  that  the  sponsors  of  the  national  salmon 
advertising  campaign  will  “unveil”  their  campaign 
plans  during  the  canners’  meeting  in  Chicago  next 
month. 

GRAPEFRUIT — Distributors  are  somewhat  discon¬ 
certed  at  the  sharp  advance  recorded  on  canned  grape¬ 
fruit  and  grapefruit  juice  this  year  as  a  result  of  the 
shorter  crop,  and  demand  reputedly  has  eased  off  since 
the  latest  advance.  Canners  plan  to  hold  down  their 
pack  totals  this  season,  however,  and  thus  far  have 
evidenced  no  willingness  to  offer  out  stocks  at  cut 
prices.  Fancy  No.  2  grapefruit,  f.  o.  b.  Tampa,  is 
quoted  out  at  $1.07 1/2  >  while  broken  is  held  at  95c  and 
juice  at  90c.  Low  prices  have  created  a  heavy  demand 
for  these  products  in  eastern  markets  during  the  past 
few  years,  but  distributors  are  somewhat  apprehensive 
less  the  higher  prices  this  year  bring  about  a  contrac¬ 
tion  in  this  demand.  The  increase,  figured  on  a  per 
can  basis,  is  so  small  that  no  appreciable  lessening  in 
consuming  demand  should  be  experienced,  however. 

PEACHES — There  have  been  no  further  develop¬ 
ments  in  the  cling  peach  situation  on  the  coast,  and  the 
market  holds  at  previous  levels.  Demand  has  been 
spotty,  with  distributors  apparently  waiting  until  after 
the  turn  of  the  year  before  resuming  their  operations 
and  testing  out  the  price  situation  on  the  coast. 

CONVENTION  SPECIALS — Both  the  Pennsylvania 
Railroad  and  the  New  York  Central  are  running 
special  trains  to  Chicago  for  the  trade  conventions  next 
month,  and  New  York  is  expected  to  send  record  dele¬ 
gations  to  the  two  meetings.  The  food  trade  represen¬ 
tatives  of  the  two  lines,  Joe  Winne  of  the  Pennsylvania, 
and  Frank  McAuliffe  of  the  New  York  Central  are 
engaged  in  a  friendly  rivalry  to  see  which  road  takes 
out  the  biggest  special. 
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CHICAGO  MARKET 

Greetings  and  Good  Wishes — Success  and  Failures  Run  in 
Cycles — Study  Them  Now — Better  Buying  Looked  for — ^The 
Pea  Market  Disturber — Buyers  Reluctant  to  Follow  Grapefruit 
Prices  Up — A  Resolution  on  the  Robinson-Patman  Bill. 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade" 

Chicago,  December  26,  1935. 

REETINGS — It  is  “Illinois’  ”  wish  to  all  readers 
of  this  column  that  1936  will  be  a  Happy  and 
Prosperous  Year. 

To  the  vegetable  canner  especially,  the  following  is 
offered  as  suggesting  in  a  trite  way  his  feelings  at  the 
close  of  1935: 

“Sez  I,  there  has  bin  times  I  must  confess. 

When  things  has  bin  in  a  mell  of  a  hess. 

But  just  the  same  I’ll  say  with  a  grin. 

It’s  a  durn  good  year  fer  the  shape  it’s  in.” 

And  for  fear  the  distributor  might  feel  slighted  if 
he  is  overlooked,  here  is  a  contribution  in  a  more  sin¬ 
cere  strain: 

“Sez  I,  there  has  bin  times  I  must  confess. 

When  I  didn’t  try  to  buy  for  less. 

But  this  coming  year.  I’m  going  to  see 
That  you  get  a  break  when  selling  me.” 

RETROSPECTION — ^To  help  analyze  the  problem 
in  1936,  the  musty  files  bring  forth  the  following: 
“Acreage  and  production  were  decreased  sharply 
to  a  low  point  in  1921  which  resulted  in  a  cleaning 
up  on  stocks  of  canned  foods  in  the  hands  of  can- 
ners  and  distributors.  During  the  next  four  years 
demand  improved  and  both  acreage  and  production 
were  expanded  to  a  peak  in  1925.  This  resulted  in 
large  carryover  stocks  and  acreage  and  produc¬ 
tion  were  curtailed.  A  low  point  was  again  reached 
in  1927  when  carryover  stocks  had  been  depleted 
and  it  became  profitable  to  again  expand. 

“This  expansion  process  continued  for  three 
years  and  resulted  in  record  crops  and  large  carry¬ 
over  stocks  in  1930.  The  situation  in  that  year 
was  further  aggravated  by  the  widespread  decline 
in  demand  and  the  general  price  level.  Both  acre¬ 
age  and  production  of  canning  crops  were  de¬ 
creased  for  the  next  three  years,  reaching  another 
low  point  in  1932,  at  which  time  carryover  stocks 
had  been  fairly  well  worked  down.  During  the 
1933  season  there  was  a  slight  expansion  in  acre¬ 
age  and  production  and  since  demand  conditions 
had  improved  somewhat,  canners  and  distributors 
were  able  to  move  their  goods  at  materially  higher 
prices  and  work  their  stocks  down  to  the  lowest 
point  in  a  number  of  years.  It  is  now  apparent 
that  carryover  stocks  for  most  canned  vegetables 
will  be  very  low  at  the  end  of  the  present  market¬ 
ing  season.” 

That  brings  the  picture  down  to  the  beginning  of 
1934.  The  last  two  years  are  possibly  very  prominently 
and  indelibly  imprinted  in  your  mind.  1934,  of  course. 


was  the  big  drouth  year  when  much  publicity  in  the 
daily  press  was  given  to  the  possible  shortage  of  all 
foods  and  higher  prices,  etc.  You  all  know  that  more 
forward  buying  was  done  that  year  than  for  many 
seasons  past.  The  high  prices  and  the  strong  statistical 
position  of  practically  everything  in  the  canned  food 
line,  was  the  great  incentive  to  jump  in,  plant,  and 
pack  heavily  in  1935. 

As  can  be  noted  from  the  above,  the  production  of 
canned  foods  runs  in  cycles,  and  if  the  industry  does 
not  wish  history  to  repeat  itself,  then  there  should  be 
a  marked  curtailment  in  the  planted  acreage  in  1936 
otherwise  unprofitable  prices  are  likely  to  prevail. 

THE  MARKET — ^As  is  usual  during  the  last  week 
of  the  year,  trading  in  canned  foods  has  practically 
stopped.  True,  some  buyers  are  alert  and  looking 
around  for  bargains  but  their  ideas  of  prices  are  too 
low  to  interest  the  canner.  Generally  speaking,  stocks 
in  Chicago  distributors’  hands  are  not  heavy  and  local 
brokers  look  forward  to  activity  after  inventory  has 
been  taken  and  priced. 

TOMATOES — A  little  weakness  has  developed  out 
of  Indiana  where  some  very  low  priced  lots  were  sold, 
presumably  for  immediate  cash.  One  hears  many 
rumors  but  it  is  difficult  to  run  these  to  the  ground. 
Still,  it  is  a  fact  that  No.  2  tin  standard  Indiana  toma¬ 
toes  have  been  sold  and  confirmed  at  70c  delivered. 

PEAS — ^Who  is  confirming  out  of  Wisconsin  at  65c? 
That  question  has  been  asked  by  a  number  during  the 
past  week.  That  someone  is,  goes  without  any  question. 
It  has  more  or  less  unsettled  the  general  pea  situation 
and  now  buyers  who  were  looking  kindly  upon  the 
market  at  70c  to  75c,  turn  a  deaf  ear  at  such  levels. 
Possibly,  when  January  trading  opens  up,  a  more 
healthy  feeling  will  rule. 

CORN — This  item  holds  its  own  in  good  shape.  There 
are  no  changes  in  the  market.  Some  little  buying  has 
been  noted. 

CALIFORNIA  FRUITS — Business  is  still  limited  to 
small  lots,  fill-in  orders.  No.  2i/^  choice  peaches  are 
quoted  as  low  as  $1.35,  f.  o.  b.  coast,  at  which  figure 
more  interest  lately  has  been  noted. 

GRAPEFRUIT — Further  advances  have  been  re¬ 
corded  but  the  Chicago  trade  are  apparently  not  inter¬ 
ested  in  following  the  market  up.  Spot  stocks  of  last 
year’s  packing  are  still  being  quoted  by  our  trade  at 
prices  less  than  replacement  costs  on  the  new  packing. 

THE  ROBINSON-PATMAN  BILL— Let  your  New 
Year’s  resolutions  contain  the  sincere  desire  to: 

Ring  out  the  false,  ring  in  the  true.” 

“Ring  out  the  old,  ring  in  the  new 

Ring  out  the  chiseler,  ring  out  the  abuses  as  a  result 
of  the  chiseler’s  tactics.  Ring  in  the  new  era  of  fair 
play  and  equal  opportunity  for  all  in  the  grocery  dis¬ 
tributive  field  and  in  the  production  of  foods.  Ring  in 
the  Robinson-Patman  Bill  that  will  make  illegal,  un¬ 
warranted  high-bracket  quantity  discounts  available 
to  only  a  handful  of  distributors ;  that  will  make  illegal 
brokerage  paid  to  a  buyer  or  inuring  to  a  buyer’s  bene¬ 
fit  and  that  will  do  away  with  inequitable  advertising 
allowances.  Ring — ^Yes,  Mr.  Independent  Businessman 


28 


THE  CANNING  TRADE 


December  SO,  19S5 


of  the  country — ring  again  and  again;  let  your  ring 
boom  and  thunder  until  you  are  heard  in  the  Halls  of 
Congress.  Also  let  those  rings  ever  remind  you  that: 
A  HUNDRED  BUYERS  ARE  BETTER  THAN  ONE 
BUYER. 

GULF  STATES  MARKET 

New  Year’s  Greetings — Shrimp  Canning  in  Low  Gear — Demand 
Continues  Good  —  Everybody  Wants  Oysters  —  Oyster  Men 
Celebrate  and  Oyster  Canning  Takes  a  Holiday. 

By  “Bayou” 

Special  Correspond^t  of  “The  Canning  Trade” 

Mobile,  Ala.,  December  26,  1935. 

HAPPY  AND  PROSPEROUS  NEW  YEAR— 
When  these  lines  are  read,  it  will  be  the  wind¬ 
ing  up  of  the  old  year  and  the  eve  of  the  new 

one. 

To  many  of  us,  it  has  been  a  successful  year  in  busi¬ 
ness.  We’ve  worked  hard  and  now  we  have  the  satis¬ 
faction  that  we  are  at  least  out  of  the  “Red.” 

To  others,  it  may  not  have  been  so  successful  and 
the  new  year  finds  us  still  striving  hard  to  keep  our 
head  above  the  water.  Some  are  healthy  and  happy 
and  enjoying  life  to  the  full  extent,  while  others  have 
lost  their  health  and  to  the  latter  class  go  my  deepest 
sympathy,  for  they  are  the  worse  off  of  all. 

Health  is  the  greatest  asset  that  a  human  being  has, 
yet  the  least  appreciated;  and  unfortunately  for  the 
human  race,  success  in  life  is  measured  by  wealth.  We 
work  hard,  and  even  sacrifice  our  health,  to  attain 
wealth,  only  to  find  out  that  the  poor  fellow  that  has 
health  is  far  happier  and  is  really  getting  more  out  of 
life  than  many  a  rich  man. 

We  go  through  life  kicking  and  grumbling  because 
we  don’t  get  all  the  lucky  breaks,  yet  a  visit  to  the 
hospitals  where  human  beings  are  going  through  un¬ 
told  suffering,  will  convince  us  that  we  are  having  it 
easy. 

So  if  the  eve  of  New  Year  finds  us  healthy,  we’ve 
got  the  best  that  the  world  has  to  offer  and  we  have 
a  whole  lot  to  be  thankful  for,  regardless  of  whether 
we  are  broke  or  not.  I  join  with  the  thousands  of 
others  in  wishing  you  a  Happy  and  Prosperous  New 
Year. 

SHRIMP — The  shrimp  pack  last  week  moved  in  low 
gear,  but  of  course  this  is  not  news,  because  it  has 
been  doing  the  same  thing  and  even  worse  for  so  long, 
until  it  seems  that  we  have  no  right  to  expect  anything 
different.  And  really  we  haven’t,  because  at  this  time 
of  the  year,  shrimp  production  is  usually  low,  due  to 
the  fact  that  in  cold  weather,  the  shrimp  either  migrate 
to  warmer  climate  or  bury  themselves  in  the  mud  like 
craw  fish.  They  hibernate,  that  is,  go  into  winter 
quarters. 

The  demand  for  canned  shrimp  is  good  and  while 
an  advance  in  price  has  been  contemplated,  due  to  the 
scarcity,  yet  the  price  of  $1.10  per  dozen  for  small, 
No.  1  can ;  $1.15  per  dozen  for  No.  1  medium  and  $1.20 
per  dozen  for  No.  1  large,  f.  o.  b.  factory  still  prevails. 


OYSTERS — ^This  being  Christmas  week,  oyster  is 
the  most  popular  seafood  and  the  sale  of  them  is  at 
its  peak. 

Everybody  seems  to  want  oysters  for  Christmas  and 
they  must  get  their  fill,  because  the  oyster  business 
slumps  after  Christmas.  It  picks  up  again  the  latter 
part  of  January  and  February  and  then  it  gradually 
dies  out. 

Oysters  are  the  fattest  and  are  at  their  best  in  the 
months  of  February  and  March,  yet  the  consumption 
of  them  is  less  than  it  is  in  the  early  part  of  the  season 
when  they  are  poor. 

Production  of  oysters  practically  stops  immediately 
following  Christmas,  because  the  oyster  tongers  usu¬ 
ally  knock  off  to  celebrate  and  they  don’t  get  back  on 
the  job  for  two  or  three  days. 

No  canning  of  oysters  is  going  on,  but  it  is  expected 
to  start  after  New  Year. 

The  opening  prices  of  new  pack  oysters  is  95c  per 
dozen  for  four  ounce;  $1  per  dozen  for  five  ounce; 
$1.90  per  dozen  for  eight  ounce,  and  $2  per  dozen  for 
ten  ounce,  f.  o.  b.  factory  and  this  same  price  is  for 
spot  of  which  the  stock  on  hand  is  pretty  well  depleted 
and  only  certain  sizes  are  available. 

CALIFORNIA  MARKET 

New  Lists  Will  Soon  be  Out  —  Several  Items  About 
Exhausted  —  Business  Quiet  but  Tone  Firmer  —  A  Possible 
Explanation  for  the  Cheap  Peaches — Interest  in  Tomatoes  Not 
Yet  Showing — New  Juices  Fairly  Successful. 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade” 

San  Francisco,  December  26,  1935. 

New  lists — ^New  fruit  and  vegetable  lists  will 
be  brought  out  early  in  the  new  year  by  leading 
interests  but  no  marked  changes  are  expected 
from  those  now  in  effect.  Few  changes  in  prices  are 
contemplated  but  there  will  be  quite  a  few  figures  in 
red,  signifying  that  the  items  in  question  are  sold  up. 
Several  items  in  fruits  are  getting  scarce  and  will 
doubtless  be  off  many  of  the  new  lists,  and  asparagus 
lists  will  look  as  though  they  had  the  measles,  so  lim¬ 
ited  are  stocks. 

THE  MARKET — ^New  business  has  been  very  lim¬ 
ited  of  late,  buying  being  done  only  where  goods  are 
needed  at  once,  or  where  bargains  such  as  could  not 
be  passed  up  were  offered.  The  latter  have  not  been 
especially  plentiful,  with  the  market  showing  a  firmer 
tone,  rather  than  otherwise.  Some  fair  size  shipments 
of  goods  on  contract  have  gone  forward  during  the 
month  but  some  of  the  larger  canners  acknowledge 
that  they  have  been  having  considerable  difficulty  in 
getting  shipping  instructions.  Various  excuses  are 
offered  for  having  goods  held  here  past  the  shipping 
date  specified  in  the  contract. 

PEACHES — Conferences  recently  held  in  several  of 
the  peach  growing  districts  between  growers  and  offi¬ 
cials  of  the  State  Department  of  Agriculture  have 
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brought  to  light  quite  an  illuminating  reason  why  cer¬ 
tain  canners  have  been  able  to  oifer  canned  peaches 
well  below  the  established  price.  At  the  conferences 
it  was  brought  out  that  many  growers  held  contracts 
with  packers  and  delivered  fruit  for  which  they  ex¬ 
pected  to  receive  $30  a  ton,  but  for  which  they  have 
not  received  payment  in  full.  Some  have  been  induced 
to  settle  on  the  basis  of  $20  a  ton,  while  others  are 
turning  to  the  courts  for  relief.  Officials  of  the  State 
Department  of  Agriculture  are  lending  all  assistance 
within  their  power  to  help  clean  up  the  unsavory  mess, 
participated  in  by  but  a  few  canners,  and  to  see  that 
such  tactics  are  not  repeated  in  1936.  The  State  Leg¬ 
islature  this  year  passed  a  law  placing  all  canners 
under  license,  with  heavy  penalties  for  operating  other¬ 
wise.  Without  doubt,  some  of  those  very  cheap  peaches 
we  have  been  hearing  so  much  about  were  packed  from 
fruit  on  which  growers  were  gipped  $10  a  ton. 

Most  of  the  peaches  offered  at  concessions  from  es¬ 
tablished  lists  are  halves,  sliced  being  quite  firmly  held. 
Standard  No.  21/0  sliced  are  getting  quite  low  and  No. 
10s  of  the  same  description  are  likewise  in  light  supply. 
In  fact,  almost  all  fruits  are  rather  scarce  in  the  No. 
10  size,  with  special  emphasis  on  pie  grades.  Choice 
apricots  were  recently  advanced  by  some  interests  to 
$5.85. 

TOMATOES — ^The  canned  tomato  market  is  still 
without  the  period  of  activity  predicted  for  it  following 
the  sudden  cutting  off  of  the  California  pack  by  cold 
weather.  This  is  one  item  on  which  higher  prices  are 
expected  once  a  little  real  interest  is  manifested.  Pack 
figures  are  expected  shortly  after  the  first  of  the  year 
and  these  will  show  a  comparatively  light  pack  in  this 
State,  considering  the  acreage. 

SARDINES — The  California  Fish  and  Game  Com¬ 
mission  has  refused  to  revise  its  sardine  allocation  for 
the  1935-36  season,  pending  the  outcome  of  an  injunc¬ 
tion  suit  in  the  courts.  Canners  asked  that  the  alloca¬ 
tion  for  the  season  be  increased  from  300,000  tons  to 
400,000  tons,  planning  to  devote  the  excess  tonnage 
to  the  manufacture  of  meal  and  oil.  In  return  for  this 
concession  they  proposed  to  launch  a  fight  to  eliminate 
.  floating  reduction  plants. 

JUICES — The  Mutual  Citrus  Products  Company,  of 
Anaheim,  Calif.,  is  meeting  with  a  good  measure  of 
success  with  its  canned  lemon,  lime  and  orange  juices. 
The  pure,  natural  juice,  canned  without  the  addition 


of  sugar  or  preservatives  of  any  kind,  is  offered.  Dis¬ 
tribution  is  through  grocery,  drug  and  liquor  stores. 

The  third  annual  convention  of  the  Allied  Indepen¬ 
dent  Merchants  and  Home  Owned  Businesses  of  Cali¬ 
fornia  is  to  be  held  at  Oakland,  January  20-22,  and  a 
very  large  attendance  is  expected.  There  are  more  than 
fifty  locals  in  the  State,  with  a  membership  of  about 
10,000.  The  Hon.  Wright  Patman,  Congressman  from 
Texas,  and  chairman  of  the  House  Committee  investi¬ 
gating  chain  store  operations,  is  scheduled  to  fly  from 
Washington  to  address  the  convention.  Gov.  Frank  F. 
Merriam  has  also  accepted  an  invitation  to  attend. 
The  convention  will  have  business  sessions  for  the 
various  groups,  retailers,  wholesalers  and  manufac¬ 
turers. 

CONVENTION  DATES 

JANUARY  2,  1936 — Eastern  Shore  of  Virginia  Can¬ 
ners,  Annual,  Chesapeake  Hotel,  Cape  Charles,  Va. 

JANUARY  7-8-9,  1936 — Northwest  Canners,  Annual, 
New  Washington  Hotel,  Seattle,  Wash. 

JANUARY  9-10,  1936 — Ozark  Canners,  Annual,  Col¬ 
onial  Hotel,  Springfield,  Mo. 

JANUARY  19-25,  1936 — National  Canners,  Stevens 
Hotel,  Chicago,  Ill. 

JANUARY  19-25,  1936 — National  Preservers,  An¬ 
nual,  Chicago,  Ill. 

JANUARY  19-25,  1936 — National  Food  Brokers, 
Stevens  Hotel,  Chicago,  Ill. 

JANUARY  19-25,  1936 — Canning  Machinery  &  Sup¬ 
plies,  Meeting  and  Exhibit,  Stevens  Hotel,  Chicago, 
Ill. 


DERLIMrmPMAM 

Dcanning^  machinery 

Single  Unit  or  Jt  Complete  Canning  Plant 
BERLIN  CHAPMAN  CO.  BERLIN,  WIS. 


WILT  RESISTANT  ALASKA  PEAS 

Surplus  1935  crop  for  prompt  delivery.  Grown  by  us  from  our  well 
known,  uniform,  productive,  high  quality  stocks. 

Write  or  wire  for  quotations. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 
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CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers:  tThomas  J.  Meehan  &  Co.,  ’Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  tin  column  headed  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

Balto. 

asparagus*  (California) 

White  Colossal,  No.  2% . 

Peeled,  No.  2% . 

Large,  No.  2% . . . 

Peeled,  No.  2% . 

Medium,  No.  2% .  2.60 

Green  Mammoth,  No.  2,  round  cans  2.26 

Medium,  No.  1  tall .  1.90 

Large,  No.  2 . . . 

Tips,  White,  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . 

Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . 


N.Y. 


12.66 

t’SieS 


t'si.io 


t2.60 

t2.26 

t2.30 

t2.00 


BAKED  BEANSt 

16  oz . 

No.  2%  . 

No.  10  . 


.46  . 
.77%. 
2.86  . 


BEANSt 

Standard  Cut  Green,  No.  2 . 67% . 

Standard  Cut  Green,  No.  10 .  3.26  t3.00 

Standard  Whole  Green,  No.  2 . 

Standard  Whole  Green,  No.  10....  4.00  . 

Standard  Cut  Wax,  No,  2 . 80  ........ 

Standard  Cut  Wax,  No.  10 . . 

Red  Kidney,  Standard,  No.  2 . 76  . . 

Standard,  No.  10 .  3.76  t3.76 

LIMA  BEANSt  (F.  O.  B.  Factory) 

No.  2  Tiny  Green .  1.46  . 

No.  10  . 

No.  2  Medium  Green .  1.16  . 

No.  10  .  , - 

No.  2  Green  and  White . 82% . 

No.  10  .  4.16  . 

No.  2  Fresh  White . 70  t.72% 

No.  10  .  3.76  t3.76 

Soaked.  No.  2 . 62% . 


BEETS 


Baby,  No.  2,  6  count . 75 

6  or  over  . 86 

No.  2%,  8  count . 96 

7/10  count  .  1.10 

Standard  Cut,  No.  2 . 65 

No.  2%  . 80 

Extra  Standard,  Cut,  No.  2 . 90 

No.  2%  .  1.10 

No.  10  .  3.26 

Standard,  Sliced,  No.  2 . 76 

Extra  Standard,  Sliced,  No.  2 . 96 

No.  10  .  4.00 


CARROTSt 


CANNED  VEGETABLES— Continued 


PUMPKINt 

Standard,  No.  2% . 

No.  3  . . . 

No.  10  . . . 

SAUER  KRAUTt 

Standard,  No.  2__ . . 

No.  2%  . 

No.  3  . . . 

No.  10  . 

SPINACHt 

Standard,  No.  2 . 

No.  2%  . 

No.  3  _ _ _ 

No.  10  . 

California,  f.  o.  b.  Coast* 

Standard,  No.  2% . 

Standard,  No.  10 . 


Balto.  N.Y. 


2.76  t3.00 

"■67%T.M% 

2"66 

.70  . 

.96  tl.OO 

Too  t3".26 

1.00  tl.OO 
3.25  t3.16 


SUCCOTASHt 

Standard  Green  Corn,  Dried  Limas, 


No.  2  . 82%. _ 

Standard  Green  Corn,  Fresh  Limas, 

No.  2  . 87% . 

(Triple)  No.  2  (with  tomatoes) . 90  . 


SWEET  POTATOES*  (F,  O.  B.  Factory) 

Standard  No.  2 . 67% . 

No.  2%  . 82%  t.82% 

No.  3  . 96  t.92% 

No.  10  .  2.80  t3.00 


TOMATOES* 

Extra  Standard,  No.  1 . 60  ........ 

F.  O.  B.  Factory . . . 60  ....... 

No.  2  . 70  . 

F.  O.  B.  Fadtory . 70  . 

No.  3  . 

F.  O.  B.  Factory . . . 

No.  10  3.26  . 

F.  O.  B.  Factory .  3.26  . 

Standard,  No.  1 . 41%  t.40 

F.  O.  B.  Factory . 42% . 

No.  2  . 65  . 

F.  O.  B.  Factory . 62%  t.62% 

No.  2%  . 90  . 

F.  O.  B.  Factory . 87%  t-87% 

No.  3  . 96  _ 

F.  O.  B.  Factory . 92%  t.95 

No.  10  .  2.85  . 

F.  O.  B.  Factory .  2.80  12.75 

TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1  Whole  Stock . 42% . 

No.  10,  Whole  Stock .  3.25  . 

Standard,  No.  1  Trimmings . 40  . 

No.  10  Trimmings .  3.00  . 


TOMATO  JUICE* 


Standard  Sliced,  No.  2 . 76  . 

Sliced,  No.  10 . .  ....»»  ........ 

Standard,  Diced,  No.  2 . 70  ....... 

Diced.  No.  10 . - 

No.  2  Peas  and  Carrots . 86  . 

CORN* 

Golden  Bantam,  Fancy,  No.  2 .  tl-10 

Extra  Standard,  No.  2 .  1.00  ........ 

Fancy,  No.  10 . 

Shoepeg,  Fancy,  No.  2 .  1.00  _.... 

Extra  Standard,  No.  2 . 87% - - 

Standard,  No.  2 . 85  . 

Crushed,  Fancy,  No.  2 . . . 

Extra  Standard,  No.  2 . .  .80  ........ 

Standard,  No.  2 . 70  t.70 

Standard,  No.  10 .  4.00  ........ 

HOMINY* 

Standard  Split,  No.  2.  Tall . . 

No.  2%  . .76  _ 

No.  10  .  3.00  _ _ _ 

MIXED  VEGETABLES* 

Standard,  No.  2 . 76  ........ 

No.  10  .  3.76  _ 

Fancy,  No.  2 . 80  . 

No.  10  . 4.26  . 


OKRA  AND  TOMATOES* 

Standard,  No.  2 . . . 

No.  10  . 

PEASJ  (new  pack) 


No.  1  Petit  Pois . . 

No.  2  Fancy  Sweets,  2s .  tl.60 

No.  2  Fancy  Sweets,  38 . ____ 

No.  2  Fancy  Sweete,  4s . *1.86 


‘Ml.  rancy  Sweets,  Os . .  ........ 

No.  2  Std.  Sweets,  6s . .  ....... 

No.  1  Early  June,  3s . 56  ........ 

No.  2  Std.  Alaskas,  Is . . 

No.  2  Std.  Alaskas,  28 . 96  ........ 

No.  2  Std.  Alaskas.  3s . 72%  t.76 

No.  2  Std.  Alaskas.  4s . 66  t-70 

No.  10  Std.  Alaskas,  2s . 

No.  10  Std.  Alaskas,  3s . . .  4.26  ........ 

No.  10  Std.  Alaskas,  4s . . .  3.76  ........ 

No.  2  Ungraded . 66  t.66 


No.  1  . 40  ... 

No.  10  .  2.76  ... 

TURNIP  GREENS* 

No.  2  . .76  ... 

No.  2%  .  1.05 

No.  10  .  3.76  ... 

Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 . 

Michigan,  No.  10 . 


iNew  lorK,  jxo.  lu .  ........ 

Pennsylvania,  No.  10,  water .  3.00  fS.OO 

Pa..  No.  3 . 

Pa.,  No.  10  solid  pack .  3.40  ........ 

APRICOTS*  (California) 

Choice.  No.  2% .  2.60  tl.70 

Fancy,  No.  2% .  t2.00 

BLACKBERRIES* 

Standard,  No.  2 . 

No.  3  . . . .  . 

No.  10  water .  5.00  . 

No.  2,  Preserred. _ ........ _ ........  ........ 

No.  2,  in  Syrup . . 

BLUEBERRIES* 

Maine,  No.  2 . . . 

No.  10  .  7.26  t6.00 

CHERRIES* 

Standard  Red,  Water,  No,  2 .  1.07% . 

White  Syrup,  No.  2__ . .  . .  ....... 

Extra,  Preserved,  No.  2 . .  . 

N.  Y.  Red  S.  Pitted,  No.  10 .  4.70  _ 

California  Standard,  2% .  t2.26 

Choice,  No.  2% . t2.36 

Fancy,  No.  2% .  t2.60 

GOOSEBERRIES* 

Standard  No.  2 . ........ 

No.  10  . .  .  . 

GRAPE  FRUIT* 

8  oz . 60  . 

No.  2  .  1.26  tl.lO 

No.  6  .  3.75  _ 

No.  1  Juice . .66  ........ 

No.  2  Juice . 76  ........ 

No.  6  Juice . . .  2.60  ....... 


CANNED  FRUITS— Continued 

Balto.  N.Y. 

PEARS* 


Standards,  Keifer  No.  2,  in  syrUp....  1.06  ........ 

Standards,  Keifer  No.  2%,  in  syrup  1.86  ...... 

No.  10  .  4.76  _ 

California  Bartletts,  Standard  2%..  1.60  tl.4B 

Fancy  . . .  tl.90 

Choice  .  1.86  tl.60 

Standard,  No.  10 . 6.60  *6.00 

PEACHES* 

California  Standard,  No.  2%,  Y.  C.  1.46  *1-25 

Choice,  No.  2%,  Y.  C .  1.66  tl.86 

Fancy,  No.  2%,  Y.  C . . .  *1-70 

Extra  Sliced  Yellow.  No.  1  Tails . 90  . . 

Seconds,  Yellow,  No.  3..............„....»..  ....... 

Pies,  Unpeeled,  No.  3 . . 

Peeled,  No.  10,  Solid  Pack .  6.00  t6.00 

PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2%......  2.10  tl.80 

Sliced,  Standard,  No.  2% .  1.96  tl.70 

Sliced,  Extra,  No.  2 . .  H.60 

Sliced,  Standard,  No.  2 . .  ........  tl.46 

Shredded,  Syrup,  No.  m  . 

Crushed.  Extra.  No.  10 _  6.76  *6.76 

Eastern  Pie,  Water,  No.  10......«..„-..  .......  „«.... 

Porto  Rico,  No.  10 . .  .... _ .... _ 


RASPBERRIES* 

Black,  Water,  No.  2 . .  ... 

Red,  Water,  No.  2 . . . „....  . . 

Black,  Syrup,  No.  2 . . .  6.00 

Red,  Syrup,  No.  2 .  ... 

Red,  Water,  No.  10 . ... 

STRAWBERRIES* 

Preserved,  No.  1 . „ 

Preserved,  No.  2 . „ 

Extra,  Preserved,  No.  1 . . . .  ., 

Extra,  Preserved,  No.  2.........._ . .  .. 

Standard,  Water,  No.  10 . .  .. 


FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  2.66  *2.36 

No.  10s  .  7.76  *8.00 


Canned  Fish 

HERRING  ROE* 

16  oz..  Factory . 

No.  2,  17-oz.  cans.  Factory............^ 

No.  2,  19-oz.  cans.  Factory...,. . 

LOBSTER* 


Flats,  1-lb.  cases,  1  doz.... . .  ....»»  *6.60 

%-lb.  cases,  1  doz. . .  .......  *8.25 

%-lb.  cases,  1  doz.........................^..  ........  *1.96 

OYSTERS* 

Standard,  4  oz . 1.00  _.... 

6  oz _ _  1.10  *1.10 

8  oz .  1.86  ...... 

10  oz.  . .  2.10  *2.10 

Selects,  6  oa........«..............»..........>~,..~.  _>... 

SALMON§ 

Red  Alaskas,  Tall.  No.  1 . 2.43  *2.36 

Flat,  No.  % . . .  »....„ 

Cohoes,  Tall,  No.  1 . 1.83  *1.76 

Flat,  No.  1 . 2.03 

Flat.  No.  % .  1.20  _ 

Pink,  Tall,  No.  1 _  1.08  *1.06 

Pink,  Flat,  No.  % . . . 86  _ 

Sockeye  Flat,  No.  1 .  3.08  ....... 

Flat,  No.  % . . .  1.86  _ 

Chums,  Tall.  No.  1 . 1.03  *1.00 

Medium,  Red,  Tall .  *1.66 

SHRIMPS 

Dry.  No.  1 . 1.10  *1.10 

Wet,  No.  1,  Large . 1.16  *1.16 

SARDINES  (Domestic),  per  case  6 

%  Oil.  keyless .  3.26  *3.00 

%  Oil.  keys .  3.60  *3.46 

%  Oil,  Tomato,  Carton . .  ,.....» 

%  Oil,  Carton .  3.90  *3.76 

%  Mustard,  keyless..„....................~  2.86  *2.76 

California  Oval,  No.  1  48*8 .  2.96  *2.76 

TUNA  FISH8  (California),  per  case 

Yellow,  %s.  Fancy .  4.30  ™.... 

Yellow,  %8,  Fancy . 6.60  *6.00 

Yellow,  Is  .  12.00  ™.... 

Light  Meat,  %s..„..........................~......  3.36  ........ 

Light  Meat,  %s .  4.75  ....«» 

Light  Meat,  Is . 8.60 


32 


THE  CANNING  TRADE 


December  SO,  1935 


JUDGE 

SYRUPER 


Using  the  Cutler  Method  of 
concentrated  syrup  for  all  grades. 

Unlimited  capacity  in  number 
of  cans  per  minute. 

Instant  change  from  one  grade 
to  another.  Every  can  full  with 
uniform  cut  outs. 

No  mashed  fruit  or  cans. 

Automatic  throughout. 

Syrup  to  suit  the  fruit. 

No  waste. 


E.  J.  JUDGE 

Syrupers,  Clutches,  Timers, 

P.  O.  Box  238  Alameda,  Calif. 

Canadian  Agent* 

Canners  Machinery  Ltd.,  Simooe,  Ont.  Can. 


SMILE  AWHILE 


A  perfect  *36!  Ah,  me! 
Some  ivaist  they  had  in  days 
of  old; 

With  model  *36  machines 
The  ivaste  is  almost  ntm^, 
Fm  told. 


See  them  at  the  Annual 
Exhibition,  Stevens  Hotel, 
Chicago,  January  19-24,  1935 


FAR  ENOUGH 

“It  is  high  time,”  said  the  reformer,  “that  we  had 
a  moral  awakening.  Let  us  gird  our  loins.  Let  us 
take  off  our  coats.  Let  us  bare  our  arms.  Let  us — ” 

“Hold  on,  now!”  exclaimed  a  tall,  thin  woman  near 
the  platform.  “If  this  is  to  be  a  moral  awakening, 
don’t  you  dare  to  take  off  another  thing !” 

ADVICE  IS  CHEAP 

Two  farmers  met  on  the  road  and  pulled  up. 

“Si,  I’ve  got  a  mule  with  distemper.  What’d  ye  give 
that  one  o’  yours  when  he  had  it?” 

“Turpentine.  Giddap.” 

A  week  later  they  met  again. 

“Say,  Si,  I  gave  my  mule  turpentine  and  it  killed 
him.” 

“Killed  mine,  too.” 

Tenant:  Soon  as  I  get  in  my  new  home  I’ll  be  in  a 
more  respectable  neighborhood. 

Landlord:  Yes,  so  shall  we! 

TAKE  MY  ADVICE 

“Have  you  been  to  any  other  doctor  before  you  came 
to  see  me?”  asked  the  grouchy  doctor. 

“No,  sir,”  replied  the  weak  patient.  “I  went  to  a 
druggist.” 

“You  went  to  a  druggist!”  exclaimed  the  doctor. 
“That  shows  how  much  sense  people  have !  And  what 
idiotic  advice  did  the  damphool  druggist  give  you  ?” 

“He  told  me  to  come  and  see  you,”  replied  the  patient. 

STEP  ON  IT! 

He:  Something  seems  to  be  wrong  with  this  engine, 
it — 

She:  Don’t  talk  foolish,  wait  until  we  get  off  this 
main  road. 


FROM  BOSTON 
Traffic  Cop:  What’s  your  name? 

Truck  Driver:  It’s  on  the  side  of  me  wagon. 
Cop  (trying  to  read  name) :  It’s  obliterated. 
Driver :  Yer  a  liar.  It’s  O’Brien. 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADJUSTERS  for  Detachable  Chains. 


CAN  WASHING  MACHINES. 


CORN  CUTTERS. 


r'rank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 


Apple  Faring  Machines.  See  Paring  Mach. 
Asparagus  Machinery. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

Bean  Cutters,  Stringless. 

Bean  Snippers,  Green  String. 

Baskets,  Picking. 

BEAN  SNIPPER,  Green  String. 

Cbisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Eitc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 


BLANCHERS,  Vegetable  and  Fmit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Spragrue-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BOOKS,  on  Canning,  Formula,  Eltc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 
Bottlers’  Machinery. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 

BOXES.  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 


BOXING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 


BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore.  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 


CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mchy  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 

CANS,  Tin,  All  Kinds. 

l^erican  Can  Co.,  New  York  City, 
wntinental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 


Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  (3orp.,  Hoopeston,  111. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  Gravity. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cartons.  See  Corrugated  Paper  Products. 

Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy. ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY..  Fmlt. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 


CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES,  Open  Top  Cans. 
Cameron  Can  Mchy.  Co.,  Chicago,  III. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 


CONVEYORS  AND  CARRIERS,  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Scott  Viner  Co.,  Columbus,  Ohio. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Cookers,  Retorts.  See  Kettles,  Process. 


COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hooi>eston,  HI. 


COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 


Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 


CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 


DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

National  Can  Co.,  New  York-Baltimore. 

ENAMELED  BUCKETS.  PAILS,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Engines,  Steam.  See  Boilers  and  Engines. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FIBRE  CONTAINERS  for  Food  (not  hermetic¬ 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  CiW. 

Fillers  and  Cookers.  See  Com  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers*  Mehy. 
Field  Warehousing. 


FILLING  MACHINES.  Can. 

Ayars  Machine  Co..  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HL 


FINISHING  MACHINES.  Catsup.  Bte. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HL 
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GENERAL  AGENTS  for  Machinery  Mfra. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Lonsrsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  III. 
Generators,  Electric.  See  Motors. 


GLASS  LINED  TANKS. 

F.  H.  L<angsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  B^obins  &  Co.,  inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Gravity  Carriers.  See  Carriers  and  Conveyors. 
Gums,  Ladling. 

Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Corn  Huskers. 

HYDRAULIC  CONVEYING  EQUIPMENT 
Scott  Viner  Co.,  Columbus,  Ohio. 

INSURANCE.  Canners. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 


JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KETTLES,  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 


KETTLES,  Process. 

Ayars  Muhine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

ENIVESh  Miscellaneoaa. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Selb  Corp.,  Hooi>eston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

F.  H.  Langsenkamp  Co.,  IndUnapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague^ells  Corp.,  Hoopeston,  Ill. 

Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Lehmann  Printing  &  Litho.  Co.,  San  Francisco. 
Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Beriin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston  Ill. 

OYSTER  CANNERS’  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

PASTE,  CANNERS’. 

F.  H.  Langsenkamp  &  Co..  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chbholm-Ryder  Co.,  Niagara  Falb,  N.  Y. 

F.  Hamachek  Mach  Co.,  Kewaunee,  Wu. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 
Washbum-Wibon  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wb. 

Chbholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wb. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wb. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

Sprague-Selb  Corp.,  Hoopeston,  HI. 

PEA  VINE  FEEDERS. 

Chbholm-Ryder  Co.,  Niagara  Falb,  N.  Y. 

F.  Hamachek  Mach  Co.,  Kewaunee,  Wb. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus.  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolb,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEIELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wb. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Selb  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Selb  Corp.,  Hoopeston,  Ill. 

PRESERVERS’  MACHINERY. 

F.  H.  Lan^enkamp  Co.,  Indianapolb,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Selb  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolb,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

F.  H.  Langsenkamp  Co.,  Indianapolb,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.^  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Spiague-Selb  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Galbtin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Brbtol,  Pa. 

Leonard  Seed  Co.,  Chicago,  III. 

Rogers  Bros.  Seed  Co.,  Chicago,  HI. 
Washburn-Wiison  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  HI. 

SIEVES  AND  SCREENS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wb. 

F.  H.  Langsenkamp  Co.,  Indianaimlb,  Ind. 
Sprague-Selb  Corp.,  Hoopeston,  Ill. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wb. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Selb  Corp.,  Hoopeston,  Ill. 

SPEED  REGULATING  DEVICES  (for  Machinco, 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wb. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 


STEINCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Eltc. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Chbholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

Storage  ft  Warehousing. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wb. 

Chbholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolb,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprasme-Sells  Corp.,  Hoopeston,  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wb. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Selb  Corp.,  Hoopeston,  Ill. 

Tables,  Picking.  See  Canners’  Machinery. 

TANKS.  MeUl. 

Berlin-Chapman  Co.,  Berlin,  Wb. 

F.  H.  Langrsenkamp  Co.,  Indianapolb,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Selb  Corp.,  Hoopeston,  Ill. 

TANKS.  Glass  Lined,  Steel. 

F.  H.  Langsenkamp  Co.,  Indianapolb,  Ind. 
Sprague-Selb  Corp.,  Hoopeston,  Ill. 

TANKS.  Wooden. 

F.  H.  Langsenkamp  Co.,  Indianapolb,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Selb  Corp.,  Hoopeston,  Ill. 

Testers,  Can.  See  Can  Makers’  Machinery. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wb. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Spragrue-Selb  Corp.,  Hoopeston,  Ill. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wb. 

F.  H.  Langsenkamp  Co.,  Indianapolb,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Selb  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wb. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Brbtol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Francis  C.  Stokes  ft  Co.,  Inc.,  Moorestown,  N.  J, 
Tri-State  Packers  Association,  Easton,  Md. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salen^  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wb. 

F.  H.  Langsenkamp  Co.,  Indianapolb,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Selb  Corp.,  Hoopeston,  Ill. 

VEGETABLE  CUTTERS. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chbholm-Ryder  Co.,  Niagara  Falb,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wb. 
Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers’  Machinery. 
Warehousing  ft  Storage. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wb. 

Hansen  Cang.  Mchy.  Corp.,  Cedarsburg,  Wb. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wb. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Clo.,  Baltimore,  Md. 

Sprs«ue-Selb  Corp.,  Hoopeston,  HI. 

Windmills  and  Water  Supply  System.  Set 
Tanks,  Wood. 


TOP  RESULTS  .  .  . 

For  All  Food  Products  •  •  • 

Everywhere  1 

#  For  the  canning  of  high  quality 
tomatoes,  pulp,  catsup,  chili  sauce  or 
any  other  food  product,  Sprague-Sells 
modern  machinery  will  assure  you 
of  top  results. 

Send  for  General  Catalog  No.  200 
showing  our  full  line  of  dependable, 
modern  canning  equipment  for  all 
products.  No  obligation  and  no 
charge.  Mail  coupon  below. 


No.  2  Incline  Scolder 

A  strong,  sturdy,  all-metal  scalder  of  the 
conventional  type.  Has  sprays  both  above 
and  below  conveyor  adjustable  to  suit  any 
condition  of  tomatoes.  Simple  to  operate 
and  easy  to  clean. 


Peerless  Juice  and  Pulp  Filler 

Fills  accurately  at  high  speed  with  no 
spilling,  leaking  or  dripping.  Sturdy 
construction,  easy  to  install  and  operate. 


High  Pressure 
Washer — Sorter — Scalder 

Latest  development  for  tomatoes.  Washes 
and  scalds  perfectly.  Removes  every  par¬ 
ticle  of  dirt  and  bacteria  without  bruis¬ 
ing  and  without  waste.  No  transfers. 


Sprogue-Sells  Super  Pulper 

Revolutionary  new  principle  pulps  by  both 
pressing  and  centrifugal  force.  Amazing 
results,  great  capacity,  maximum  effi¬ 
ciency,  better  quality,  increased  yield. 


Sprogue-Lowe  Improved 
Flash  Coil 

Fastest,  most  efficient  coil  ever  offered  the 
industry.  Steam  flashes  to  every  part  of 
coil  instantly.  "Staggering”  of  coils  cre¬ 
ates  perfect  circulation  and  uniform  boil¬ 
ing  of  entire  tankful. 


Peerless  Rotary  ||  I 

Washer  | 

Will  not  injure  any  tomatoes  fit  for  can¬ 
ning.  Tomatoes  are  never  in  contact  with 
dirty  water.  Absolutely  sanitary,  ex¬ 
tremely  simple,  strong  and  durable,  easy 
to  clean.  Made  in  two  sizes. 


Hand  Pack  Filler 


Steps  up  the  quality  of  your  pack  one  grade 
by  avoiding  breaking  down  the  toma¬ 
toes.  Large  capacity — small  floor  space. 


Complete  Line  for  the 
Tomato  Conner 

Inspection  Tables 
Bath  Washers 
Roller  Scalders 
Peeling  Tables 
Tomato  Crushers 
Tomato  Steamers 
Juice  Extractors 
Finishers 

Automatic  Fillers 
Pulp  Fillers 
Pulp  Tanks 
Exhausters 
Copper  Kettles 
Open  Kettles 
Cookers  and  Coolers 
Etc.,  etc. 


SEND 

FOR 

THIX 

BOOK 


SPRAGUE-SELLS 


SPRAGUE-SELLS 
Hoopescon,  Illinois 

Please  send  us  your  General  Catalog  No. 
200.  We  are  interested  in  the  following 
equipment: 


’Division  of  Food  Machinery  Corp*n 

HOOPESTON,  ILLINOIS 

Telephone  Hoopeston  123 

MODERN  CANNING  EQUIPMENT 
FOR  ALL  FOOD  PRODUCTS 


Firm. 


Addrest. 


»  • 


C-IOO-T 


To  our  friends  in  the  canning  trade  our  best  wishes  for 


The  National  Association  Pickling  Cucnmber 

This  excellent  variety  was  developed  by  the  National  Pickle  Packers 
Association  and  the  Michigan  Agricultural  College  especially  to  meet 
the  needs  of  packers. 

At  our  cucumber  breeding  grounds,  Greely,  Colorado,  we  have  given 
it  most  careful  attention  and  are  therefore  able  to  offer  a  strain 
which  is  true  to  type  and  very  prolific.  The  fruits  are  a  rich  dark 
green,  symmetrical,  square-ended  and  solid. 

^rouifra,  Jint. 

Breeders  and  Growers  of  Vegetable  Seeds  since  1856 

Npui  il|atipn.  (Eonnpcttrut 

BREEDING  STATIONS  AND  PRODUCTION  BRANCHES  FROM  COAST  TO  COAST 


